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Abstract

Go-myLife is developing a social network platform customised to the needs of older
people. This document presents the synthesis of research findings that were
investigated within work package 2. In line with the research questions and the
different methodological approaches as defined in D2.1., the presentation of the
findings is structured in three chapters:

Chapter 1: introduces the framework of this deliverable and the guiding research
questions.

Chapter 2: aims to enable a better understanding of the target group and portrays
the socio-economic characteristics of older people with regard to social
communication and support patterns as well as ICT usage, based on an extensive
literature review.

Chapter 3: in dealing with the question: “What are the interaction patterns of older
people on social network platforms?”, this chapter explores the most popular online
SNs, based on desktop research. In addition, it provides four cases studies that
review the strengths and weaknesses of existing online social networks, the pros
and cons of different kinds of interfaces, the trust and reputation functionalities and
specific features supporting the social needs of older people, all based on
interviews with operators of senior social networking platforms.

Chapter 4: presents in-depth and additional findings from seven user-involvement
workshops that were held in two countries. The seven user-involvement workshops
were of two types: Workshop type 1 investigated the strengths and pitfalls of
Facebook, along with four popular senior platforms. Workshop type 2 explored the
interaction patterns of older people in their social networks. Both types of workshop
were used to derive the functional requirements for the target group for this
deliverable.

The deliverable concludes by providing key recommendations for the design of the
Go-myLife platform that come out of the study.

Keywords

Older people, interaction patterns, ICT usage, social networks, mainstream online
Social Network Platforms, senior platforms, end-user needs and requirements.
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1 Introduction

In line with the research questions and the metlogyoof research that were defined in D2.1,
this document presents the compilation of the figdithat came out of the investigation that
were designed to identify the user needs and rexapeints for the Go-myLife platform.

1.1 About the Go-myLife project

Go-myLife (full title: “Going online: my social L&”) is an AAL2 project aiming to improve
the quality of life for older people through theeusf online social networks combined with
mobile technologies. Go-myLife is developing a nhebisocial networking platform
customised to the needs of older people, suppontitegactions with their peers and families,
as well as easy access to information.

Start date: 1 July, 2010 End date: 31 December? 201
Website: www.gomylife-project.eu

1.2 About this deliverable

This deliverable is included within the second WiRhe Go-myLife project, namely WP2:
‘Application driven requirement & common technicafoblems’. Based on the research
questions and methodology defined in D2.1 its a&rnoireport the research findings regarding
the user needs and requirements of the Go-myLdggt: This document is entitled: ‘D.2.3
Synthesis report on target group analysis andnessus and requirements’.

Target audience of the deliverable

This document is a public deliverable. However,itas mainly intended for the project
partners and European Commission officials, theudwnt will be made public, but not
specifically disseminated on a wider scale.

Research questions in WP2

There is some research regarding the adoption smafuthe Internet and of mobile phones by
older people, but we know little about the naturéheir adoption of online SNs. In the course
of the literature review on online SNs for olderopke for this deliverable we noticed a

substantial lack in research.

Within WP2 we will explore two main areas of reséar

Strengths and pitfalls of existing online SNs fr@n older person’s perspective and the
actions needed to increase accessibility and imvoént. Relevant research questions are:

“What are the functionalities used? Which consitlers need to be taken into account
concerning the design and structure of online $oe&vorks?”

“What are the use and interaction patterns of ofzewple on online SNs and mobile
phones?”

“How should online SNs be designed for the beradfidlder people?”
In this deliverable these questions are refleated i
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Chapter 2:
Mainstream online SNs (such as Facebook) via dpskisearch
Senior online SNs (such as 50plusnet.nl) via inésvs with operators
Chapter 3:
Workshop type 1 “Assessment of existing online &lodietworks”

Contemporary interaction patterns in social netw@% such and the perceived desires and
requirements of older people concerning commurdoadind support structures for the future.
Relevant research questions are:

“What are the current communication and interaciatterns of older people in their
SNs?”

“What are the main network groups with a focus opp®rt, social well-being and feeling
of attachment?”

“How can innovative technologies support older pesmetworks?”

In this deliverable these questions are refleatedhapter 1 and in Chapter 3: Workshop type
2 “Communication patterns in social networks”

The work done for this deliverable can be summarizin five main phases
1. Desktop research on socio-economic characteristiteatarget group;
2. ldentification and analysis of the most populanm®ISNs in Europe;
3. Explorative interviews with operators of four sanomline SNs;
4. The conduction of seven end-users workshops inrlaushd UK of two different types:

o0 The first type of workshop “Workshop 1” was aimedgasessing existing
online Social Networks,

0 The second type of workshop “Workshop 2” invesegathe communication
patterns in SNs.

The research consisted of:

o Transcription, codification and analysis of tapeoreled assessments,
experiences and presentation of the end-usersmadrsacial networks;

0 Artefact analysis of the end-users personal soetorks and future
perspectives.

5. Discussion of the results within the Go-myLife corieim and writing up the Summary
and Conclusion.
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Structure of the deliverable
This deliverable is structured as follows:
Chapter 1 introduces the Go-myLife project and the resegradstions in WP2.

Chapter 2 provides a review and synthesis of the wide rasfgesues regarding older people,
social networks, isolation and ICT. It describese timost relevant socio-economic
characteristics of older people in Europe, who, éxav, present a highly diverse group.
Exploring the impact of social attachments in ldifey; it highlights the importance of peers
and the local community for social well-being. e, it examines older people’s relation to
ICT in general and to online SNs and mobile phdngzarticular. Thus this chapter provides
an important basis for the better understandint@®target group.

Chapter 3 discusses use and interaction patterns on onlNgef@®m the perspective of older
people. Based on a screening of the most populareo8Ns and on interviews with operators
of senior online platforms, this chapter profilage user groups and deals with usability issues
such as profile creation, user interfaces and ta#noas of support provided by operators.

Chapter 4 presents the findings derived from the end-userksfmps in UK and Austria.
Workshop 1 (task 2.2) investigates the strengthd pitfalls of mainstream online SNs.
Workshop 2 (task 2.3) explores the interactiongoa#t in social networks and requirements
for the Go-myLife platform.

Summary and Conclusionsanalyses the most important requirements for oriNg for the
successful involvement of older people and suggesdsible application scenarios for the Go-
myLife platform derived from the literature reviewase studies and user-involvement
workshops.

A methodologyfor an interactivdransfer workshop of the social research findings in WP2
into technical terms is provided in Annex 1.
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2 Determinants of older people’s social well-being and ICT
usage

The projection of the ageing society highlights timportance of adapting online SNs to the
needs of this rapidly growing age group. In EU2g, percentage of people aged 65+ years in
the total population is projected to increase frbml % to 30.0 % and the total number is
projected to rise from 84.6 million in 2008 to 15illion in 2060. Similarly, the number of
people aged 80 years or over is projected to almnipse from 21.8 million in 2008 to 61.4
million in 2060 (Eurostat 2008).

This chapter starts with socio-economic charadtesisof older people, examines the
relevance of social networks for older people’siaouvell-being, and comes up with a
discussion of use patterns of ICT, particularlyofine SNs and mobile phones. Based on the
extensive literature review, this chapter aimseéawe conclusions for the services of the Go-
myLife technology from state-of-the art research.

2.1 Older people constitute a diverse group

Mainstream online SNs are usually designed withngemn and middle aged people in mind
and the designers themselves tend to be from #gesgroups. The risk comes from the social
distancé between them and older people, which may resutiérlatter being considered as a
homogenous group, linked with an assumption thaerolpeople suffer from declining
physical and cognitive abilities.

Contrary to this stereotype, a plethora of evideaoghasizes the diversity among older
people, which is even larger than among other agepg. For example, individual variations
in biological characteristics (e.g. blood pressorephysical strength) tend to be greater
between older people than between young ones: ctisgacteristics of two ten-year-olds
would be more similar than those of two eighty yelals’ (WHO 1999).

Thus, the aim of this section is to provide an wiew of the socio-economic characteristics of
older people. Although the data that is providetelated to different age cohorts, this should
not divert from an individual approach in considgriolder people. In fact, ageing is a
complex process with large variations between gsam individuals.

2.1.1 When does ageing start? — Approach to a class ification

The onset of ageing is mostly determined by a ablomical age of 60 or 65 years. In the
approach taken by the AGILE project (cit. in: IsackGoranova-Valkova et al. 2008) three
age-categories were identified:

Young older people: aged 55-65, i.e. people whdagdthy and, in most cases, can still
lead busy and active lives but who have just sadeexperience slight deteriorations in
their quality of life due to ageing.

! Newton, Becci et al. (2005) found evidence to ssfighat most people consider ‘older’ to be arolfigears
above their current age
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Older people: aged 65-75, i.e. people who are Imgalit more likely to experience mild
cognitive and physical problems due to ageing.

Old older people: aged 75+, i.e. people who arg leely to experience cognitive and
physical deteriorations due to ageing.

More generally, in the health report of the Gerrfederation a distinction is made between a
group of “young older people” (65 years and oldamnyl a group of “old older people” (85
years and older) (Bohm, Tesch-Rémer et al. 2009).

Based on functional capabilities of persons aget, @ SOPAAL study came up with the
following categorization (together with relateduigs for Austria):

Table 1 Categories of older people, Austria 2007

Segment 2004 % % of 60+
Population

Go-Goes (“independent performers” 1.3 Million 16 % 72 %

Slow-Goes (“independent survivors” 0.33 Million 4 % 18 %

No-Goes (“supported retirees”) 0.18 Million 2 % 10 %

Source: Waibel 2007

GO-GOES are still in good mental and physical ewlith an active lifestyle. Health and
wellness are of high importance within this grougile SLOW-GOES and NO-GOES are
characterized by a number of varying deficiencied rreeds.

Frequently, a distinction between the ‘Third AgedaFourth Age’ can be found. Whereas,
for example, retirement from gainful work is regadicas the beginning of the Third Age, there
is less agreement about the definition of entryhi® Fourth Age. Smith’s (2000) literature
review found that those in the Third Age are ddsmatias being in relatively good health and
are socially engaged. In other words, Third Agengpidies positive characteristics, such as
personal achievement and fulfilment. The Fourth Agedypified by the onset of all the
negative stereotypes of old age, such as final mepece, decrepitude, and death. Hence,
ageing is a relative concept, which suggests Hebbundary may be dynamic.

While there is no standard definition of the agevhich an individual is ‘older’, there seems

to be a consensus that ageing is both an individndldynamic process with great variation
within the group of older people. In fact, diveysgmong older people is larger than among
other age groups, as ageing is a process of caytamiwell as of change. Ageing needs ‘to be
understood as a process of transformation that goefroughout a lifetime, leading to the

emergence and changing of various physical, memdlsocial traits during different phases
of life’. The differences across the age rangenateso much a matter of ‘more versus less’ or
‘better versus worse’ but ‘qualitatively differerfMorschhauser, Ochs et al. 2003).

2.1.2 The future old are the baby boomers

Beside substantial variations among the contemparahnort of older people, there are also
differences related to the next generation of ofuEople. There is a widespread feeling that
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the so-called baby boomers (the generation botherforties and fifties who will be retired
soon) are different from previous generations. Tlgegw up without war and with the
economic miracle, went through their adolescencenduthe time of the sexual freedom
movement, studied at a time of student revolutigot married during the flower power
movement and earned money in the eighties. Inquéati, they are seen as more comfortable
at asserting their rights and also as having mpending power. They are healthier, more
active and more engaged in their lives and thaimroanities than any previous generation in
history (Sentha Projekt 2001; Evans 2009). Thisegation is also much more comfortable
with the use of modern communication technologies.

2.1.3 Ageism & Intergenerational Communication

Differentiating between groups only on the grounfisge is predominantly based on casual
stereotypes and subscribes generalized behaviograops (e.g. older age) (Healy and
Schwarz-Woelzl 2007). Although stereotypes are metessarily negative in nature, they
influence product development, with the outcome thea product might not meet the needs
and requirements of the target group.

Williams and Garrett (2002) found a plethora of émopl evidence of beliefs about older
people being unable to contribute to society, dsboially acceptable expressions of negative
attitudes toward them. Although positive stereosyptolder people have been identified too,
older people are consistently and typically negdyistereotyped as abrasive, frail, vulnerable,
incompetent and overly self-disclosive.

Given this context, reflection on potential agesbia the (intergenerational) interaction is
important. Hence, perceptions of older people askweognitively deficient, and feeble may
result in patronizing speech (i.e., with simplelargmar, more controlling features, less
listening, over familiar address terms, and chiligqated phrases) by younger people.

Furthermore (Williams and Garrett 2002) severatligsi provide evidence for the claim that
age stereotyping, perceptions, and expectationsutalage-associated communication
behaviour is not a one-way street with elders asstile recipients of stereotypical reactions
and age-adjusted talk. Evidence is also found, thder people negatively stereotype the
young as irresponsible and/or naive. On the otladhyoung people tended to describe
themselves as “reluctantly accommodating” to oldessatisfying partners—they had to
restrain themselves by “biting their tongues” aeld dinder obligation to show respect for age.
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2.2 Diverse networks contribute best to well-being

... In an active ageing framework, policies and pergmes that promote mental health and
social connectionSare as important as those that improve physicalthestatus.

(WHO 2002)

The concept of ‘active ageing’ is a key elementthed concept of the ‘Ambient Assisted
Living’ (AAL) programme, as well as being included the contemporary European
Employment Strategy and Health Strategy, and adddesn the EU initiative ‘i2010 — A
European information society for growth and empleyth As expressed in the WHO report
(WHO 2002) ‘active ageing’ includes continuing p@pation in social, economic, cultural,
spiritual and civic affairs, and does not simplyamehe ability to be physically active or to
participate in the labour force. Moreover, ageiages place within the context of others —
friends, work associates, neighbours and family e

Ample evidence suggests the importance of soclatioaes in maintaining the quality of life
for older people. Meaningful social interactionessential for health and well-being; it leads
to lower rates of depression, decreased risk ofetianand lower mortality rates. Overall, the
risk of all-cause mortality of socially isolatedgmde is two to four times that of people with
extended ties to kith and kin and in the commu(fatiglioni, Paillard-Borg et al. 2004).

In this section we explore the SN types of oldergbe and discuss their social needs.

2.2.1 Community and social networks: clarifying the concepts

Community and social networks (SNs) are relatedcepts, in the sense that SNs bind
communities together (Evans 2009). ‘Community’ bandefined as a sense of belonging to a
social group or groups, based on communalitiesgpah physical space, interests, identities
and concerns (Hopkins and Thomas 2002; Evans 2009).

The concept of ‘social networks’ defines "the acted of links of all kinds among a set of
individuals' (Pillai and Verghese 2009). Sociawmtks have a dual function: the provision of
social support and social connectedness. Revieauigging SN typology studies in relation to
well-being, Fiori et al (2007) identified the foorost commonly described network types of
older adults:

diverse networks, with the highest degree of welhb
family focused, which tend to be high on instrunaéstipport

friend focused, which tend to be high on emotiangdport (because friends are generally
age-peers)
restricted or socially isolated networks, with tbevest degree of well-being.

Diverse networks (with family and friends) offer moopportunity for well-being than do

restricted networks. The more restricted a netwerfe.g., in terms of potential for support),
the more vulnerable is the position of the oldespe with respect to well-being.

2 Emphases by the author
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Fiori et al (2007) also found that the older peapie, the more restricted are the network types
most commonly used (see also prevalence of loredimesection 3).

2.2.2 Family practices and relationships

Frequently, worries can be heard about the dedfnamily solidarity. The SHARE study
“50+ in Europe”3, however, didn't find any indicatis of a crisis of intergenerational
relations. The members of most families live gepgieally close and mutually support each
other. The majority of older people are the maiarse of instrumental and material support
within their families. Grandparents may support ygyparents in raising their children, and
maintain intergenerational support ties. One thofdall persons aged 65 and above, for
example, spends an average of 4.6 hours per daypafter their grandchildren or otherwise
supporting family members.

Especially, young older people, ‘who are curremthtering retirement play a crucial role in
caring and support, not only for their own familgmbers but also for other members of their
SN and indeed even in a voluntary or semi-profesdiocapacity.’ (Attias-Donfut, Ogg et al.
s.a.)

This is echoed by public opinion among the EU eitig, where around 80 % of EU citizens
agreed that financial support from parents anddparents is important in the event of setting
up their own household or family (Flash Eurobar@ne&2009). The SHARE data (Kohli,
Kinemund et al. 2005) confirm that financial tramsfto the younger family members are
quite common in EU, although the percentage gitiagsfers declines markedly with age.

Graph 1 Proportion giving financial transfers to children
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Source: SHARE (wave 1, release 1), weighted; imh{ Kiinemund et al. 2005:7)

In fact, according to (Hoff 2007), several survey®wed that older people give substantial
support to the younger generations, providing farexsupport than they themselves receive.

® Taken from the "Summary of initial resultsttp://www.share-
project.org/t3/share/fileadmin/pdf_selected_re¢sdected results_wave2/SHARE_Broschuere 08 _EN®@)2d12-2010)
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The SHARE data (wave 2) indicate different suppmatterns: about one quarter of older
Europeans give help to a family member or othesgemithin their SN and under one third
receive help (Attias-Donfut, Ogg et al. s.a.).

2.2.3 The impact of peers

Family and kinship ties are important but the fgméd not the main source of emotional

support. Intergenerational relationships in theifa@re inherently ambivalent and the balance
between solidarity and autonomy has to be contipuagotiated among the family members.
Moreover, support offered in the family context ynaxhibit negative outcomes due to role
obligations and expectations, whereas companiongbiptionships are usually more

egalitarian in nature’ (Department for Communitiesl Local Government 2008).

Friendships, especially those sustained for longoge of the life time, are an important

source of emotional support and contribute to tegcposocial well-being in more positive

ways than family relationships do. Such long-temenids provide support in times of

transition, e.g. retirement and bereavement, byigimog continuity and an acceptance of
ageing. (Cattan, White et al. 2005; Chambers, A#aral. 2009; Cattan s.a.) ‘Friends are
helpful in adapting to change with age in variowsysr as sources of information and as role
models undergoing similar changes; for confirmatioh identity and self-esteem; as

companions for pleasurable activities’ (Stevensttivia et al. 2006).

Given the social changes, it is likely that thengfigant role of non-kin ties in older age may
become even more prominent in the future (ChamBdiem et al. 2009).

2.2.4 The importance of local neighbourhood

A plethora of evidence in the field of gerontolajicesearch (Godfrey, Townsend et al. 2004;
Department for Communities and Local Government82vans 2009) suggests that the
bond of place and neighbourhood becomes an inagdgsmportant factor in the quality of
everyday life as people get older.

Older people tend to spend more time in their loeaghbourhood and they invest a great deal
of themselves in the area and therefore have stsonml networks. This is confirmed by a
study (Department for Communities and Local Govesnim 2008) among urban
neighbourhood networks in the UK, which highligttiat local communities are of enormous
importance for older people. ‘As they get frailéreir lives are increasingly affected by, and
bounded within, their immediate physical and soeiaVironments.” For older people who
need assistance in daily activities, reciprocahtrehships and mutual help systems are
preferred over family support, where ‘children hatieir own lives to lead’ and help may
therefore be subject to complex negotiation. Thel\strevealed a rich pattern of reciprocity,
with high value of giving and receiving help (Gaglfr Townsend et al. 2004). Therefore,
being part of a local community where people careué and look out for each other is
considered as a central component of ageing well.

A major source of social interaction in local commities is local services, on which older
people become increasingly dependent as they spenel time at home. Local services, such
as post offices, general practices, shops and barksthe traditional venues for social
interaction and resources for their independenaaveyer, in the light of the on-going trend
of closure of many local services and the way inicivhservices are delivered, the
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opportunities for social interactions are undee#tr This has an especially strong impact on
rural communities, where social life is often aged around local services (Evans 2009).

2.2.5 The broader social embeddedness

Community activities such as volunteering or cariage widespread. The (Flash
Eurobarometer 2009) showed that 78 % of EU citizzorssider the voluntary work of older
people in charitable and community organisationprasiding a major contribution. On the
other hand, the majority of EU citizens believet tth@re are not enough associations and local
community initiatives providing opportunities fotder and younger people to meet (Flash
Eurobarometer 2009).

Another aspect of community involvement is relatedeligion, which over time seems to
become more and more important to older peopleoiiicg to the ESS data 2002/3 (Lelkes
2008) even non churchgoers show increasing engagemeeligious activities as they get
older.

Summing up, older people value a sense of commuamty it is a ‘major factor in their
decisions about where to live’ (Evans 2009).

2.3 Social integration is the recipe for longevity

The importance of tackling social isolation anddimess to improve older people’s well-
being and quality of life have received a subsghreimount of empirical and theoretical
attention in gerontological science in the pasy&érs. While there is no equivalence between
isolation and loneliness, both increase with ageweéter, living alone, social isolation and
loneliness are three distinct but interrelated epts; therefore this chapter starts with a short
definition. Further in this chapter the prevalemmédoneliness is discussed and it concludes
that online SNs will be increasingly important tder people for social interaction.

2.3.1 Living alone, social isolation and loneliness . clarifying the
concepts

‘Living alone’ refers simply to people living in separate household. ‘Social isolation’ is
defined as an objective state, based on the absdnmentact with other people that can be
measured by the number of contacts and the nunfbatevactions between individuals and
their wider social network. Meanwhile lonelinessaissubjective, negative and unwelcome
feeling of not having a close companion, desiréfiddmds or social contacts. It is characterized
by feelings of being left out, boredom, sadnesgreksion and anxiety. Social isolation is
often associated with loneliness but it is not gfsvthe cause of loneliness. (Victor, Bowling
et al. 2003; Wenger and Burholt 2003; Cattan, Wéital. 2005; Cattan s.a.; Cattan s.a.).

2.3.2 Prevalence of living alone, social isolation and loneliness in old age

The proportion of European citizens living aloneinsreasing generally, however, this is

particularly so among older people. Living alonaistatus that is clearly age-related as well
as gender-related. Due to the fact that womenldimger, elderly women are more likely to be

widowed and more prone to social isolation. Accogdio the labour force survey for 2005

(Eurostat 2008) gender difference related to tiadi status even increases with age:
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in the age category 65-74 years old, 30 % of woarghonly 13 % of men are living
alone.

in the age category of 75+, some 52 % of women eoatpto only 21 % of men are
living alone.

The SHARE data (second wave 2004-2007) mirrorsgtheder related proportion, however,
related to widowhood:

in the age category of the 50-59 year old, 2 % e tout 9 % of women were widowed.
in the age category of 80 and older, 30 % of meh7% of women were widowed.

As a result, 63 % of men but only 17 % of womeragé 80+ still live with a (married or
registered) spouse. Living alone is not directlgoasated with loneliness. Many who live
alone live fully integrated in social networks, rexer, loneliness is more common amongst
those living alone (Wenger and Burholt 2003).

The extent of loneliness cannot be specified defipisince various studies reach differing
conclusions. For example, according to (Chambeltanfet al. 2009) a ‘range of studies from
the 1940s up until the present time have identitieat 5-10 % of older people perceive
themselves as lonely all or most of the time.” $amdata was derived from the European
Social Survey 2002/2003; (Lelkes 2008) found the out of 7 people have no friends with
whom they could discuss personal matters (or haeglscontacts less often than once a
month) among the 60+ year olds. This ratio incredsel out of 6 among those aged 70 years
and over. This group suffers the most from the ldedita spouse, with widows making up
almost one third of the age group 70+.

Table 2 Occurrence of negative life situation, %

Health Social Isolation
Age Self-reported bad infrequent sociall has no friends
health contacts
16-29 2,2 3,4 4,6
30-39 2,9 6,0 5,3
40-49 6,0 8,8 7,6
50-59 11,4 10,9 8,7
60-69 14,1 13,9 12,6
70+ 20,3 17,4 16,1

Source: ESS 2002/3, cited in Lelkes (2008)

UK data shows a much higher prevalence of lonedne8 % of people who live alone are
socially isolated and 65 % of these people feeingtomes or often) lonely. The researchers
believe these figures may even be an underestimada® many older people are reticent to
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speak about social isolation and loneliness becduesefeel there is a stigma attached to them.
Others downplay their feelings or find ways to coelS Health Scotland 2003).

Loneliness has an influence on life expectancy landliness can be even more harmful to
health than ‘smoking or obesity’. A very recentlgaes of 148 studies from around the world
shows that people with high levels of social intéien had a life expectancy which was 50 %
higher than those with a smaller social networkné&al social integration has the biggest
influence on life expectancy; whether people lilena or with someone else is decisive
(Stickler 2010).

Social integration is often associated with clamaify ties but family is not always the source
of overcoming loneliness. Findings show that olgeople living with their children are
among the loneliest and are more likely to suffent depression. It has been claimed that
loneliness amongst older people (widows in pariigumay be ameliorated by visits from
children. However, it has been found that suchwisiake little impact on loneliness, and very
old widows living with children are frequently angst the loneliest. Research found that,
while older people may turn to the family for instrental help, they are least likely to do so
in times of loneliness. In contrast, lonelinesselated inversely to frequency of contact with
children and friends but not neighbours (WengerBmdholt 2003).

When asking older people which interventions cdaddt combat loneliness and isolation they
come up with similar suggestions to those alreadgussed in the previous section: They
‘suggested enhancing social networks, promotingese of neighbourliness/community,
developing a portfolio of ‘appropriate’ activitiaad attending to structural barriers to social
participation such as transport and financial g for later life’ (Victor, Bowling et al.
2003). Interestingly, family related approachesenmst mentioned.

2.4 Older people are enthusiastic to learn new ICT

The use of ICT is seen as ready means for oldeplpdo connect with others or with the
outside world. It is argued that ICT is a sourcénafeased social support and enhancement of
well-being for older people. The data providedhis tchapter highlights that ICT per se is not
a means of inclusiveness for older people; it aag be effective once a number of issues are
recognized and certain conditions are met.

This section examines the nature and extent ofUSa by older people; it highlights the fact
that ICT use patterns are more complex than sinsplysidering the dichotomy between
‘technology oriented’ and ‘technology refusal’.

2.4.1 Generation gap in ICT use and attitudes — sta  te of the art

It is well documented that the use of technologymagolder people is substantially lower
compared with other age groups and that it dechwigis the age of the user. For example, in
EU27, the group of 55 to 74 year olds used a coemngurt the last 3 months’ only a third as
often as the group of 16-24 years old (Eurostat9200omputer use is not only a minority
activity amongst older people but is also highlsatsied by gender, age, marital status and
educational background (Selwyn, Gorard et al. 2083) graph 3 shows, within the older
generation, more men than women use computers. daiB006, some 26 % of men in this
age group reported using a computer at least owlegy @uring the preceding three months as
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opposed to only 14 % of women.

The good news is that internet use among the pléeple is constantly growing by more than
10 % per year.

Graph 2 Individuals who used the internet on averag at least once a week, by age group and
gender, EU-27 (%)
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Source: Eurostat 2009

As for basic computer skills, the gap between mahwaomen is even wider than in the take-
up and use of ICT. In 2006, 12 % of men aged 55tifdeyed in the EU-25 were considered
to have high skills as opposed to only 3 % of worfteurostat 2009).

2.4.2 Use patterns of mobile phones

In a similar way to ICT usage, older people’s usdtggns with mobile phones are very
different than for younger people. Generally, olgeople tend to be more oriented towards
meeting their ‘significant’ other face-to-face aptone contact is normally on the landline
telephone (Smoreda and Thomas 2001). For examplea icross-national survey of
grandparents-grandchildren communication, the dlatav that face-to-face contact remained
the most frequent means, followed closely by larallelephone; mobile phone use was only
moderate, and letters/cards only occasionally uSedly a minority used SMS and e-mails.
However, most grandparents used a variety of foofnsontact (Quadrello, Hurme et al.
2005).

Older people tend to use mobile phones only oniapeccasions and mainly for casual

conversations, such as short calls in an emergenashen trains are delayed; and for limited
purposes, such as for calling or texting in emecgen Older users seem to be less familiar
with the mute option and therefore tend to haveptihene turned off in public. Furthermore,

some feel confused regarding the blurring of pubdicd private spheres in mobile

communications (Kurniawan 2006; Fiori, Smith et24l07).

In coping with the challenges of mobile phones,eolgeople often look to an ‘innovator’
within their social networks who would have an intpat role in the spread of new mobile

Version: 1.0 0 Authors: Maria Schwarz-Woelzl, Teresa
y Life Holocher-Ertl, Claudia M. Fabian, Margit Hofer

Date: 09/08/2011 Page 22/111




AAL
AAL Joint Programme — AAL-2009-2-089

devices and their uses. ‘They are often mediatérsnformation connected with mobile
phones and computers: advice in the purchase atefewand in the choice of operators’,
teaching the use of mobile phones to their pearg(&iori, Smith et al. 2007).

With regard to older women (Kurniawan 2006) fouhdttolder women do not tend to have
the newest phones. Their phones were mostly gitim ftheir children or grandchildren,
provided when they upgrade their own phones. Howawebile phones do provide a sense of
security, especially when older women are in treubl

Further findings of (Kurniawan 2006) are:
Camera and video functions are deemed unnecessary
Too many functions makes mobile phone operationrdavourable experience
Text messaging (featured high in the focus group)
Music, maps and diary (featured high in the survey)

Analysing the diverse uses of mobile phones byrgh@®ple, in relation to their expectations
from mobile communication, (Abascal and Civit s@)clude that this is not very different
from what generic users expect: ‘fully reliable gmral communications and services to
improve, as much as possible, safety and qualitjifef However, older people are not
interested in products that carry an age labehiass not compatible with their own image of
being an ‘active senior’ (Fiori, Smith et al. 2007)

Being aware the above presented surveys can’tdveed as up-to-date, there is room left that
greater familiarity with their use and improvemeimtaisability may have made older people
value them more.

Version: 1.0 0 Authors: Maria Schwarz-Woelzl, Teresa
y Life Holocher-Ertl, Claudia M. Fabian, Margit Hofer

Date: 09/08/2011 Page 23/111




AAL
AAL Joint Programme —_— AAL-2009-2-089

2.4.3 Use patterns and benefits of online social ne  tworks

Online social networks (online SNs) have the paaénd facilitate social interaction and the

formation of support and companionship networks.t@one hand, mainstream online SNs
were started with young people in mind and so maly gartly meet the needs and

requirements of older persons. On the other hatideo8SNs hold a tremendous potential for
sustaining older people’s sociality. By facilitagitheir access to online SN through adapted
technologies, online SNs can continue or even aghdimeir social interactions, even when
they are geographically dislocated or sociallyased.

Contrary to the argument that the use of onlinen&dy limit people’s participation in the local
community, the findings among 2,500 Americans shtvat using the internet for
neighbourhood social contact causes very high sevelocal engagement (Hampton, Sessions
et al. 2009):

‘60% of those who use an online neighbourhood disiom forum know “all or most” of
their neighbours, compared to 40% of Americans.

79% who use an online neighbourhood discussiomfdalk with neighbours in person at
least once a month, compared to 61% of the gepepallation.

43% of those on a neighbourhood discussion forukntéaneighbours on the telephone at
least once a month, compared to the average of 25%.

70% on a neighbourhood discussion forum listene teeighbour’s problems in the
previous six months, and 63% received similar supfrom neighbours, compared to
49% who gave and 36% who received this suppottergeneral population.’

Despite initial assumptions that spending time loa internet inevitably reduces ‘real-life’
community involvement, the evidence suggests thaual communities may actually
augment face-to-face ones. (Wright 2000; Hampt@ssi®ns et al. 2009) confirm that much
online contact is between people who see each otigetarly and live locally. Further, a high
degree of participation contributes to social ietehips as well as to increased direct action
in coping with difficulties. A number of Wright's2000) survey participants developed very
close relationships with their Internet friendseevhough they had met online and were
complete strangers beforehand. Another aspectovasifby (Hampton, Sessions et al. 2009):
online SN users are much more likely to reconnettt people from previous periods of their
life ‘and these renewed connections can provideveepful support network when people near
retirement’. About 50% of the 50+ online SN usdrglid had found or had been found by
people from their past.

However, studies on older peoples’ social intecacipatterns in online SN are rare so far.
Wright's (2000, cit. in: Pfeil 2007) examination @eniorNet found that valuing the
community, giving advice based on one’s own expees and sharing life experiences are the
core topics, whereas informational and emotiongpsu are equally valued. Wright (1999,
cit. in: Pfeil 2007) found further, that the timéder people spent in online communities
correlates positively with their satisfaction withe support they receive as well with the
number of people they are in contact with.

Examining studies related to online support gro(Rfeil and Zaphiris 2007) identified the
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emergence of long lasting and close relationshigisile suffering from iliness, members of
online support groups reported that their onlinengwnity was an important source of
support and helped them cope with problems.

2.4.4 Obstacles in ICT usage

A body of research suggests that older people drgsigally and psychologically
disadvantaged regarding ICT use.

Examples of physiological restrictions faced byeoldeople are ‘decrements of sight, hearing,
dexterity, motor functioning, hand-eye co-oriergatiand cognitive processing, also making
new screen-based technologies more difficult to (8swyn, Gorard et al. 2003).

Socio-psychological factors such as a general céengunxiety, or negative perceptions about
the amount of effort required to learn to use a ater, might often be accompanied by the
assumption that they have no use for ICT (EismakiDson et al. 2004)Negative attitudes
are caused by a variety of factors: popular peraaptof age and technology, lack of
awareness of technology, the feeling that technpisgnot useful to older people and the
feeling that it is too difficult to use by themAn additional problem is that older people often
regard this fear or perception of complexity asrtbern fault and not as a failure in the design
of the technology.(Eisma, Dickinson et al. 2004)

On the other hand, studies showed that the competem of ICT can have positive
psychosocial effects. (Pfeil and Zaphiris 2007)nibun their literature research that if older
people regularly use computers their mental aldlity social interaction increases.

Aside from physiological and socio-psychologicahsiderations, there are linguistic barriers
which have to be taken into account. As (Thimm Knase 1998) pointed out, the dominance
of English terms connected with the use of theske n@ight be an obstacle for older people.
(Related to the German case.'Not only the names of the objects themselves (il
Computer”, "der Walkman", "der Chip", "die Sterealdge"), but also the manuals are often
in English only. Even the writing on the functiofittons on many household appliances is
English which might cause feelings of incompetergarding the understanding (speech
perception) as well as the correct use (speechystion) of the technical terms, resulting in
"latent feelings of being 'out of touch' with todsagnodern world’ (Thimm and Kruse 1998).

2.4.4.1 Implication on design

Given this background of the structural barriers dder people in the use of advanced
technologies discussed above, designers need awaee of a series of factors. The findings
from the UTOPIA survey indicate that older peopieo find computer applications and their
documentation too complicated, with too much jargon inadequate support, both during
learning and on-going use (Eisma, Dickinson et28D4). ‘If older people have a positive
attitude towards technology in general they willrhere likely to use a specific device, but
this is unlikely to happen unless the usefulnegh@fdevice is clearly communicated. (Eisma,
Dickinson et al. 2004)

As these factors are so clearly elaborated by (éddaand Civit s.a.), they are presented as
direct quote:
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Box 1 Clichés which need to be overcome by techngipodesigners

Designers ‘have to have to overcome some extentlelés: the lack of ability of the
hypothetical users to handle complex devices, dsd their acceptability. The last one is
frequently formulated as: "older people reject tesbgy". Nevertheless, there is no evidence
that older people dislike the use of novel techgplm any greater measure than other people
do (apart from, of course, very young people tmatwsually enthusiastic about technology).
Rejection is frequently due to the poor qualitytted interface, automatic teller machines being
a paradigmatic example. Moreover, some studies ghatvadequately trained older people
are in general able to use technology. The oridgithis cliché can be found in the fact that
technological aids have frequently been introduegttiout a deep study of user needs, an
adequate training period, a good support servide iammany cases, as a substitute for human
care. These conditions lead to certain failure andsequently, to rejection. Another frequent
cliché is: "technological devices are too difficutt be used by older people”. Many
experiences show just the opposite: designers vave had contacts with older people are
surprised at the rapid adaptation and the leveffafiency that these users are able to reach in
short time when the device adequately fulfils the@eds. If the user-system interface is
appropriately designed, there is no reason for seisaf the device. Moreover badly designed
equipment is difficult to be used, not only by algeople, but also by everyone.’

Source: (Abascal and Civit s.a.:AJ-3)

Similarly to the previous section related to comngpudind internet use patterns, the use of
mobile phones depends fundamentally on appropeataing experiences. (Kurniawan 2006)
reports from training courses that ‘older women leen to understand, enthusiastic to learn,
and are quite well informed about some advancetifes of mobile phones such as MMS
(multimedia messaging services)'.

It is, however, all the more important to providieley people who do not have this ICT
literacy with technologies which are adapted tartheeds.

2.4.4.2 Future perspectives

It is assumed that the described generational maplation to ICT can be ascribed to cohort
effects which will decline in the near future witte baby boomers as the generation of the
new young older people.

Relating to involvement in online SNs, it seemselykthat this will be an increasingly
important form of social interaction for older pémpAccording to Wright (2000), online SN
use by older people has grown an estimated 15 % =& since 1990. These numbers are
expected to increase as computer education progeaniar older adults increase, and the
cohort of late baby boomers (many with a certauell®f ICT literacy) enters retirement age.
Recently published US-American data even showedaa doubling in the use of online SN
among internet users in the 50+ age group wittgimgle year: While only 22 % in this group
used online SN in 2009, it was 42 % in 2010 (Mada@to0).
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2.5 Conclusions

2.5.1 Implication for process design throughout the Go-myLife project
implementation

The cultural differences between older people a@d linterface designers mean that
developers have to be very careful about makingmagsons. It is important for designers not
to treat older people as a homogeneous group. ifjiags“older people” as a single separate
group implies homogeneity and may lead to a nast@nreotyping of the potential user. Rather
a ‘holistic mind-set’ (Pohlmeyer and Blessing 2009)required, where the pitfalls and

strengths, needs and desires of older people spected. A holistic mind-set implies further a
self-reflection about age-stereotypes in both dimes: in relation to oneself as being a
“younger” person and related to older persons dt ageregarding negative and/or positive
stereotypes.

Relating to direct interaction with end-users islia be emphasized that many older people
may not want to talk about topics such as sociaat®n or loneliness, because such an
acknowledgement challenges their identity as inddept people being able to cope with the
activities of daily life (Wenger and Burholt 2003attan, White et al. 2005; Cattan s.a.). It is
therefore important that interactions with end-asae carefully planned and sensitive issues
are investigated with care to avoid embarrassmembng participants. Further theories,
guidelines and recommendations for interaction withtarget group are elaborated in D2.1.

2.5.2 Implication for Go-myLife product design

Making a contribution to maintaining and even ertdiag social networks of older people is
the core aim of Go-myLife.

Social interaction online can be beneficial esdbcfar older people as it allows them to stay
in contact with family and friends despite decrelasmbility or time-constraints; it fosters the
link with ‘significant others’ outside the housetiochnd supports the local neighbourhood
community.

It has been suggested that having social netwbidsinnclude diverse types of relationship is
better than having restricted networks in termgadd health and wellbeing. Family ties are
an important source of joy (e.g. grandchildren) praide a strong notion of solidarity with

the younger generations and the normative feelingivang support to them. However, the

findings suggest that friendships contribute to glsgchosocial well-being of older people in
more positive ways than family relationships do.peers often share a similar life situation
(e.g. retirement) it is likely that an online SN falder people will display a high degree of
emotional support and trust.

The work of Wright (2000) and Hampton (2009) emjress the positive effects that online
social networks have on the social life of theimoounity members. Given the increased
importance of local proximity in social networks péople as they get older, this means the
Go-myLife platform should include services and nueas supporting interactivity in local
neighbourhoods; in particular, to create offerd fravide alternatives to traditional service
provisions, such as online local neighbourhood gsou

Summing up the findings reported in 2.3, centralatégood life’ in old age is the value
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attached to inter-dependence: being part of a camtynwhere people care about and look out
for each other; a determination ‘not to be a butdespecially on close family; and an
emphasis on mutual help and reciprocal relatiorss{@odfrey, Townsend et al. 2004).

Asking what are the keystones for social well-beahglder people, Cattan, White et al.(2005)
summarise the following components, which havedadrognized in the service provisions
of the Go-myLife platform:

Access to friends and family

Intergenerational activities

Support in times of transition, e.g. bereavememdving home
Shared enjoyable activities — the importance aprecity

Hence, meaningful connections with peers, neighdboand communities are central
components against loneliness, while family tieens¢o have little impact in this respect.

This suggests that services on the Go-myLife piatfthat link lonely older people with
others outside the household may be particularlpflle Especially the link with local
neighbourhoods and promoting a sense of commue#yns to be of high relevance to
combat loneliness.

Social isolation frequently causes boredom: Thusr&inment or even self-entertaining
services, like games and learning facilities cdulithg pleasure and distraction into daily
life.

Women are more affected by isolation: Thus the igiom of facilities has to be carefully
reviewed from a gender perspective.

As widowhood can lead to devastating lonelinespratesion, apathy, and lethargy, a need
for bereavement support should be given.

Support for spouse caregivers can alleviate loastinand have a long-term protective
effect against deterioration in the well-being loé caregiver. This suggests the provision
of online self-aid groups of family care givers.

The diversity of older people already discussed fhaber implications for the Go-myLife
product to be developed:

Newly retired people may be dealing with the chradle of moving out of their current
working-life network and may therefore search fdtremative social networks and
community activities, such as alternative paid weamkl/or volunteering.

On the other hand, people in the post retiremer am@y be more interested in
information related to health and social care.

As a general, normative guideline, Go-myLife shoslgpport older people in their use of
online SNs in order to boost their levels of baittiwal and face-to-face social interactions.

As people increasingly use online SNs for socitdraction, we believe that our project has a
significant contribution to make to the social neeflolder people.
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3 Use and interaction patterns on online social net  works

Social support and meaningful interaction is a &egcept in online SNs. Studies of online
SNs have so far been mainly focused on healthelanline communities for people
suffering from an illness and/or for their caregs/gPfeil 2007). As social interaction
correlates positively with the perceived well-bein§l older people, it is believed that
participation in online SNs can prevent lonelinassl enhance the quality of life for older
people.

However, little is known about the profile of oldgsers of online SNs and which mainstream
online SNs are most appreciated by them. How coulthe SNs be designed to encourage
their participation and support them in their vaitinteraction? What are the usage patterns?
Which social interactions are most valued?

Dealing with these questions, desktop research Ider people using popular mainstream
online SNs has been carried out in order to mdtetfindings from senior online SNs, based
on interviews with operators.

3.1 Analysis of popular online social networks

This chapter delves into investigating mainstrearine social networks (online SNs) and
identifying those that see the maximum number omivers from the Go-myLife target age
group of 55-64 and 65+ in Europe.

3.1.1 Ranking online social networks

As per the Eurostat regional yearbook for )it 2009 about 65% of households with
members between 16 and 74 had access to intern&uiope (EU-27). Using 2009
demographics data from Eurostat5 Table 4 showsp#reentage of population using the
internet, aggregated for EU-27 and across alléspective countries within EU-27

“ http://epp.eurostat.ec.europa.eu/portal/page/gedastat’/home

® http://epp.eurostat.ec.europa.eu/portal/page/pstatistics/search_databasast updated — Nov 2010
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Table 3 Percentage of population having accesgéonet

Country % of total % of 55-64’ | % of 65-74
population®
European Union (27 countries) 67 48 25
Belgium 76 59 29
Bulgaria 45 16 4
Czech Republic 64 39 14
Denmark 87 78 53
Germany 79 64 37
Estonia 72 48 14
Ireland 67 40 20
Greece 45 14 2
Spain 63 31 12
France 72 N.A N.A
Italy 49 28 8
Cyprus 50 18 9
Latvia 67 38 10
Lithuania 60 26 8
Luxembourg 87 78 51
Hungary 62 40 10
Malta 59 25 26
Netherlands 90 83 54
Austria 73 51 22
Poland 59 30 8
Portugal 48 23 7
Romania 37 12 3
Slovenia 64 36 9
Slovakia 75 40 15
Finland N.A N.A N.A
Sweden 91 88 54
United Kingdom 84 N.A N.A

Source: Eurostat 2009 Database

® Percentage of total population having accesstewrigt
" Percentage of the people in 55-64 age group hadngss to internet

8 Percentage of the people in 65-74 age group hadngss to internet
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Countries such as Belgium, Netherlands, Austriaselnobourg, Sweden and Denmark have a
higher percentage of people in the 55-64 and 653 @egories accessing the internet.
However comparable online SN usage data was ndtablea from the sources used for
analysis.

As per European Commission’s Information Soci¢here were 41.7 million regular users of
online SN sites in 2008 in Europe, a figure thegest will reach 107.4 million by the end of
2012. Since aggregate EU-27 wide demographic das ot available, online SNs across
some of the relatively larger and populous coust@eross EU-27 were analysed using
publicly available statistics from internet sitascls as Google’s DoubleClick ad planter
Amazon's Alexa.cortt and Facebook’s advertising d4tat is assumed that these countries
and the online SN sites operating there will beegsentative of the usage pattern across the
wider EU-27. Table 2 below shows the most visitéessrom the 55-64 and 65+ age groups.

Table 4 Top 2 sites visited by 55-64 and 65+ yealds

Country | Online SN # of unique views p.m?> Country
(Sep 2010 — Doubleclick Ad planner] Site Rank**
55-64 65+ (Alexa.com)
UK Facebook 1,200,000 320,000 2
FriendsReunited 57,000 17,000 495
France Facebook 570,000 140,000 2
Trombi 69,000 20,000 244
Spain Facebook 220,000 36,000 2
Taringa 36,000 4,400 18
Germany| Facebook 1,300,000 470,000 2
Stayfriends 630,000 200,000 75
Italy Facebook 1,000,000 170,000 2
Badoo 57,000 11,000 47

Source: Facebook Advertising Data, Sep 2010

After Google, which is more of a search and em@l/jgler, Facebook dominates the internet
space across most of EU-27. However, there arewarégional sites which occupy a
prominent share of the online SN market in somthefEU-27 countries. As per Alexa.com,
online SN’s such as Hyves in Netherlands, Skyrackrance, Tuenti in Spain and Wer-kennt-
wen in Germany figure prominently amongst the Ideafurites. For example Tuenti now

9http://ec.europa.eu/informa'[ion society/activitsesial networking/index_en.htm

1% www.google.com/adplanner

1 www.alexa.com

12 \www.facebook.com/advertising

13 # Unique Views p.m — Estimated number of usemnftioe defined country that visit a specific sitaimonth

 Country Site Rank — Total ranking amongst allititernet websites in a country

qp}}?L.ife
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owned by Telefonica has 8 million users, Hyves wité million members has twice as many
users as Facebook and Skyrock in France competds anmed neck with Facebook for
subscription members.

If Facebook can be thought of as a social platfamd hub that provides friend-finding,
sharing objects (photos, comments, videos, likéaces), promoting events and groups,
playing games, chat and now email, then the secomgl sites attract their audience because
of their specialized format such as finding oldefdls, dating etc. For our target group
Stayfriends in Germany has recorded the highesblates number of page views after
Facebook. Using criteria such as subscription nusphenique views and site rank we have
selected Facebook, FriendsReunited from the UKyf&ads from Germany and Badoo from
Italy for the analysis of interaction patterns agstithe 55-64 and 65+ age categories.

3.1.2 Case studies of mainstream online social netw  orks

3.1.2.1 Facebook

Facebook is a global online SN site with around BOlon members, out of which around
200 million also access the site through their heophones. Facebook provides a platform for
users to find and make friends, upload and shapéophand videos, create groups and events,
follow other friends, comment and “like” on postingreated by others and, last but not least,
play games and buy and trade virtual currency tsediacebook Mobile also has other
features such as Places, which allows users t@ shair location with friends. The site is not
just an online SN site but also a communication ith several third party applications
integrating with Facebook for login credentialscessing user profiles and several other
social media requirements.

Member statistics

The largest Facebook user base in Europe is ikhaith around 28 million users, against a
total of 133 million users across EU-27. Next iarfae with 20 million, closely followed by
Italy with 18 million users. Germany and Spain hareund 12 million each. Sweden,
Belgium, Poland have around 3.5 million users eatlle EU nations such as Denmark,
Norway and Austria have around 2 million users eesipely.

We have been tracking the three largest Facebaakcasintries in EU-27 since July 2010, till
the compilation of aggregate data in September 2840 found some impressive growth in
the number of new registrations from the 55+ agrigr In the UK, 7% of Facebook users
belong to the 55+ age group, a segment that has1€¥é growth in the 3-month period. The
next largest user base of Facebook, France hasc& users in the 55+ age group having
seen an impressive 18% growth, in the above mesdigreriod. Similarly the third largest
Facebook user country, Italy has around 5% usethan55+ age group and has recorded
around 15% growth in this target age group in Hraesperiod.

The average 55+ Facebook user represents arourad 8% elderly population across the top
5 Facebook user countries (UK, France, Italy, Geyn&pain) in the EU-27. Table 3 shows
the countries in the descending order in termstal humber of Facebook members.
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Table 5 Facebook user countries in EU-27

Country Total members| Total 55-64 (in| Total 65+ (in
(in Millions) Millions) Millions)

UK 28.4 3.1 1.4
France 19.7 19 0.8
Italy 17.3 1.4 0.5
Germany 12.7 0.8 0.3
Spain 11.7 0.9 0.3
Poland 4.0 0.2 0.08
Sweden 3.9 0.5 0.26
Belgium 3.7 0.4 0.2
Netherlands 3.1 0.4 0.2
Greece 3.0 0.1 0.06
Czech Republic 2.9 0.2 0.09
Portugal 3.0 0.2 0.09
Denmark 2.6 0.4 0.2
Austria 2.2 0.1 0.05
Hungary 2.1 0.2 0.08
Romania 1.9 0.07 0.02
Finland 1.8 0.2 0.08
Ireland 1.7 0.1 0.06
Malta 1.7 0.02 0.008
Bulgaria 1.6 0.1 0.04
Slovakia 1.5 0.08 0.03
Lithuania 0.8 0.03 0.01
Slovenia 0.6 0.03 0.01
Estonia 0.3 0.01 0.005
Cyprus 0.3 0.01 0.008
Luxembourg 0.25 0.02 0.007
Latvia 0.2 0.01 0.004

Source: Facebook Advertising Data, Sep 2010
Interest areas

As per the data available for Facebook UK, it wasfl that the greatest proportion of the Go-
myLife target users accessed Facebook for enter@ih Table 7 shows the population
distribution as per interest areas.
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Table 6 Profile interests on Facebook

Age Indoor ™ Games Outdoor*® Entertainment*’
55-64 181,500 42,340 59,100 173,300
65+ 74,660 13,300 24,500 69,260

Source: Facebook Advertising Data, Sep 2010

As most of the members do not completely inputrtpesfile data, the above data is at best an
indication of the interests of the target segmEr@m the sample above it can be inferred that
apart from connecting with family and friends, eta@mment and indoor activities are the most
popular interest areas for the target segmenteoGib-myLife platform.

3.1.2.2 FriendsReunited

FriendsReunited is an online SN site for peopledanect with old friends from school,
university, work, armed forces, clubs and nearlgglities. Their aim is to provide a forum for
members to exchange memories on the site’s me&sagds. Online since 2000 the site was
founded by Julie and Steve Pankhurst in London, Thé idea took shape after Steve realised
that the internet would be the best medium forgmegnant wife’s need to remain in touch
with her old friends. In 2005 with 12 million retgsed members FriendsReunited became part
of ITV plc. In 2009 Brightsolid acquired the comgarwhich now has around 20 million
registered members with an average age of 42. Tieeatso operates two other sites
GenesReunited and Friends Reunited Dating, thegiohaving 52% users out of the 7 million
registered members in the 55+ age category whéedtier has around a million registered
members.

Member statistics

20% or 4 million registered members belong to the &ge category out of which 53% are
male. Members have generally shown interest enffship, family & relationships and acting
and theatre.

Interest areas
Members typically join the site for the followingasons:
Social need - Reuniting with past contacts or fiteen
Showing off or comparing themselves with their pgreup
Curiosity about their local areas
Driven by nostalgia
Member activities
Members on FriendsReunited engage in the followictgities on the site

15 Activities include - gardening, home decoratingpking, reading, writing, photography
16 Activities include - sports, travel, shopping

17 Activities include - movies, music, drama, theatetevision, comedy central, shows
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Add friends — Add friends and remain updated aloeit activities on the site. Users can
also follow other members who are not on the frikstd

Places — Join schools, university, place of worlany other institution with which the
member has an affiliation.

Groups — join interest groups such as music, vigaos and motoring, travel etc. and
connect with other members

Photos — upload photos and tag other friends
Games — Play games online, challenge other mendiess tips and earn virtual rewards.
Blog — create blogs and share

3.1.2.3 Stayfriends

Owned by Seattle, USA based Classmates Onlineand. founded in 2002 the Erlangen,
Germany based site has around 11 million membeds aaound a million class photos
uploaded by members. Stayfriends manages socimbriehg platforms with a total of over
20 million members in Germany (StayFriends.de), tAas(StayFriends.at), Switzerland
(StayFriends.ch), France (Trombi.com) and Swed&ayfBiends.se). Stayfriends.de primarily
targets German speaking users in finding and keeipirtouch with old class mates, friends
across German, Austrian and Swiss schools andgeslld he site underwent a major overhaul
this year coming out with a fresh look, enhancedaoy settings and an iPhone app

Member statistics

4% of the total Stayfriends members belong to the &ge category while 13% are from the
55-64 group. The site has a higher representafiéentales who constitute around 60% of the
site traffic. As per a study published by AGOF (Agation of Online Research) in 2009 over
43% of German internet users aged 50+ visited Sémgfs.de.

Interest areas
Users registered with an interest in school reumamd findings. Members wanted to:
Compare themselves with their peer group
Renew an old friendship
Look for support and advice from their peer group
Organise events and groups
Start a relationship

3.1.2.4 Badoo

Badoo is headquartered in London, UK, claiming atbh83 million members worldwide. This
online SN has returned sizeable number of Go-myltafget users from its Italian site. The
site claims its allowing users to find and meet geoin their locality with the aim of
socializing. Badoo provides a platform for userscteate their profiles, send messages and
rate each other’s profiles. The site has been iated with around 40 webmail services using
which users can import their contact list and eother friends to Badoo. The site promotes
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itself around the flirting element in the sociatwmerk. Badoo has released its iPhone app this
year along with integration with Facebook.

Member statistics

In Italy the following table shows the number of mieers registered on Badoo. Globally the
number of members in the 65+ age category totdds0Db.

Table 7 Membership numbers on Badoo

Age Members
55-64 98,582
65+ 53,332

Source: Badoo.com Nov 2010
Interest areas
As per the site, members have typically spent tivee on the site to:

Meet new people who share the same interests wvitikinown locality
Make friends

Find events or groups such as dance lessons, niogiitabing etc.
Update their profile and keep it current with theterests

Flirt or date

Send virtual gifts

Member activities

Members of the site typically visit the site to meew people and make friends. Members
search for people with similar interests with the & meet them for dinner, lunch, at the
local pub or meet over the weekend.

3.1.3 Conclusion

Online SN sites serve a variety of needs that eamge from connecting with family and
friends to just pure play entertainment. Some ef slies such as Facebook with their large
social platform offer not just a means to conneat blso to play games and express
themselves using various social tools and featutdbers such as FriendsReunited and
Stayfriends work by reviving old communities ancceuraging interaction between peers.
Across most online SNs, the most active users withe 55-64 and 65+ are female. In both
the 55-64 and the 65+ age groups, one of the cmmuthemes observed is the need to
connect with old friends and peers, as is evidemhfhigher rankings of friend- finder type
online SN sites.

3.2 Case studies of senior online social networks

The participation of older people in online SNsaiselatively new phenomenon where little
research is yet available. The few studies exigtmagnly deal with participation rates and are
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mostly commissioned studies by the operators. Hewalmost no research is available that
investigates the strength and weaknesses of seniime SN, their experiences with interface
design and the trust and reputation functionaliied regarding specific features supporting
social needs.

Thus, four interviews with operators of online SNEurope dedicated to older people were
carried out during autumn 2010. The choice of dpesawas mainly based on the results of
section 3.1. Other criteria were language aspectegards communication with the operators
and personal experience with the online SN. Faiame, 50plusnet.nl had been presented at
the AAL Forum in 2009 and was considered a “beatjice” project. BeGrand was selected
because of their specific approach to the intenggiomal aspect. All in all, we chose eight
operators of online SN and contacted them; thedetig four invited us for an interview.

This section summarizes the findings from theserunews.

3.2.1 Description of the sample

In the following section a short description is yded of the four senior online SN
investigated, their aims, background and historgrafin as well as their particularities.

50plusnet.nl

50plusnet — based in Netherlands — has been acpvetented in the AAL Forum 2009 and

can be considered as an example of good practiége.aimed at older people who wish to

extend their social network. It facilitates onlij@nt activities of its members. People are

linked up through a matching system, in order tarsta hobby, go out together or engage in
sports activities. The objectives of 50plusnet are:

To get older people out of their isolation andimptevent older people from becoming
isolated

To stimulate participation, independence and sacialvement of older people
To support ‘Self-management’: to motivate oldergledo take initiative over their lives

To stimulate the (physical) activities of older poand to promote a healthy lifestyle and
mental well-being

Further, 50plusnet strives to establish new costaaformation exchange, the giving and
receiving of support, advice and contact with aghéne provision of useful tips, relationships
and activities with others.

50plusnet has more than 30,000 active membersemagbn 100 and 200 members are online
at any one time.

The costs to manage the internet community are taBO©000 Euro per year (including
personnel, hosting, implementation, developmemtes¥ functions and technical maintenance)
which is funded mainly through the selling of lises. Organisations that acquire a license
receive a local version of 50plusnet. S50plusneipsrated by the National Institute for Health
Promotion,Netherlands.
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Overfiftiesfriends.co.uk

Overfiftiesfriends is a social and dating netwook éver 50s in UK that was launched 4 years
ago with the aim of bringing older people closemtigh the internet. The network allows
members to find friends who share their interestganize activities and start clubs, find a
date, browse profiles, chat, open blogs or posfooams. The site focuses on creating the
active participation of members around activitiesl @lubs so that members can make new
friends. The site also runs certain promotions @rdpetitions in partnership with commercial
organizations. Members create their profiles onsibe list their interests and they also have
the option to post their professional skills.

The site has currently around 10,000 registeretsus®l is a privately owned site.

Finerday

As Go-myLife has a strong focus on intergenerati@inerday (in UK) has been chosen to
learn how interaction between family members cast be supported. Finerday focuses on the
provision of a secure and private online networlspgce for families. Participation is based
only on invitation from an active member, and n@awho is not invited can find out any
personal information on the site or search for aeyon the site. Any “friends” who are
invited tend to be those friends who are almostlfamembers — who get invited to weddings
and other family events. A typical user will use #ite to connect with 8 — 12 family members
and one or two friends.

The service has been developed around the requitero€ older people but it is used by all
generations. In fact the most active users are@nlbetween 9 and 11 who are too yoting
go on normal social networking sites and who like opportunity to chat, post photos and so
on.

It is also aimed at playing a key role for sepatdtmilies; to allow grandparents to keep in
touch with grandchildren even when the parents tdiverced or separated and otherwise
they would find it difficult to do so.

It does allow posting to and from mainstream oni8és to make it easy for people who
mostly use other social networking sites to keepourch with and post messages to family
members that they can be sure are only seen byyfamembers.

Finerday.com is supported by the Department forirgss, Innovation and Skills. It was
originally developed by a care home owner to meetieeds of the residents. There currently
are about 5,000 users.

BeGrand.net

BeGrand.net (also based in UK) can be considered g®od practice example for the
particular needs of grandparents.

BeGrand.net provides information, advice and a camity for grandparents. It contains
articles, factsheets, quizzes, surveys, resousmsjties and helpful guides to making best
use of the internet, written in plain English. Usean create profiles, send messages and join
groups. There is a very strong community buildisgegt to the site.
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BeGrand.net is a partnership between three bodiisglg working with grandparents or the
over 50s community: Opportunity Links, Digital Uasiand The Grandparents Association. It
also works closely with many other groups workingwiamilies throughout the UK.

3.2.1.1 Who are the users? — Socio-demographic char  acteristics

Apart from Finerday.com (whose aim is to link geatems), the users in the four case studies
tend to be young older people with average agé gfears.

The gender proportion among the users shows afismmnily higher degree of female
participation (66% are female in the overfiftiesfrds.co.uk case, 75% in the 50plusnet.nl case
and in the Begrand.net even 80%).

However, the marital status shows heterogeneity: ukers of overfiftiesfirends.co.uk are
mainly divorced or widowed, whereas the users dbB@ad are overwhelming married.

The relative percentages of working and retiredusere not available, however, a (certain)
part of the users are still in gainful work (“inl abrts of professions”) while in the BeGrand
case “most users” are already retired, “partly bseamany have had to undergo forced early
retirement to look after grandchildren or to cangpdior a better deal for grandparents or as a
result of a mental health breakdown”. An exceptien 50plusnet.nl, where concrete
percentages are available: 40% are still working) @amajority of their users either currently
or previously work in the medical care and busirsesgors.

Records relating to numbers of children and graidien are rare or only general, such as
children who have “flown the nest” and “most havergichildren”. 50plusnet.nl is an
exemption again: 75% have children and 45% havedgtaldren.

Finally, the users predominantly coming from theirdoy where the online Sk provided
and cross-border communications are very rare. Athaic minorities are rarely represented
in the user groups.

3.2.1.2 What are the usage patterns? (Frequency and  duration of access)

In all cases the frequency of visits is only 3 trdes per week and the duration is on average
only 2 to 6 minutes. An interpretation of the loatigity level of older people is provided by
Finerday, as older people tend to “check postsiyaygslook at messages posted and photos
uploaded, etc.” and participate more as informatakers rather than information providers.

3.2.1.3 What are the experiences with the interacti  on features provided?

Asking which features are most valued by the ugbesexperiences are partly contradictory:
in the Finerday case the “uploading of photos gdhmes greatest reaction” while in the
Overfiftiesfriends.co.uk case “not many people tiee facility to upload photos”. The same
applies to the facility of messaging: in one cdss features ranks on the top of preferred
features and in another case it is not very mu&ud.uslowever, in the 50plusnet.nl case the
message traffic is impressive: 8,000 e-mail message sent and about 6,000 messages are
put on the message boards every week on average.

In all cases, the options wbting andchats are rarely used.
Groups seem to be a highly valued feature for interactiancording to 50plusnet.nl
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experiences, where 11,000 different groups (suchi@agling, walking, theatre or cinema,
going out to the restaurant together) are set up.

“Lots of the members use the platform to arrangevéees in real life. They

also exchange telephone numbers to make arrangenrergal life. People

can make one-to-one appointments or join one ohtmelreds of groups that
have been established by the members of the site.”

However, the users are predominantly active wheortes to share opinions, activities, jokes
and stories, discussing e.g. meals, theatre tngsothers, to provide support and advice and
companionship. One interviewee pointed out thatiicents on memories that have been
shared” gain the greatest attention.

Looking deeper into the question how interaction bast be stimulated, the experience of
BeGrand shows that personal issues matters most:

“It is important to keep discussion focused on picad issues and not on
politics. For instance people are not interestedatking about whether the
Government is right to cut the budgets, or everuahdiether they think that
the budget cuts are likely to affect them. Howekiey are interested to talk
about how they can save money from their weelly. 'bil

This is echoed by 50plusnet.nl given these illdsteaexamples of interactions which also
reflect very well what is on the mind of older pésp

“Sometimes people post messages of lonelinessgy titme hospital, fear of
operations. In these cases they get support frdraratommunity members.
If community members go to the hospital often thklien leave messages
on the bulletin board about the status of theirgras so that the community
knows what is going on in the hospital. Sometirheg then send postcards
to the hospital to support the sick community memfge.) Health is a
popular issue on the bulletin board. You can readegoften that members
are about to be admitted to hospital. Those membereive many
supportive messages. We also hear that their dnldake these messages to
the hospital and read them to their fathers or neosti

Further, the 50plusnet.nl experiences are thatliMe a strong influence on decision making:
Messages originating from their own social netwanleate an openness towards
anonymous senders
Describing one’s own experiences and learning filoam is effective
It is possible to experiment with new attitudes aefiaviour
Self-help and peer support are necessary for thtaigability of behaviour

People tend to be more open about themselvesyifdihe't see each other face-to-face.
Security and trust are crucial in all cases, ele"strength of the service is its simplicity and
security. People greatly value the way they cacdytain that this is a private space for them
and their family and close friends.” (Finerday)etiple seem confused about what “share” is,
so they need to find a way of explaining this m&iraply.” (BeGrand)

In order to keep people’s interest, BeGrand feature
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Blog of the week
Question of the week
Weekly round up

50plusnet.nl follows a similar approach where thew groups of the month” is presented on
the individual homepages.

Also related to general usage patterns, gendeesrdiites related to interaction patterns can be
identified too. Generally, women are more activelymmunicating via the interactive
facilities and they suggest face-to-face meetingsenoften than men. One operator found that
when a couple joins, the male tends to dominatetakel over all the activities. Another one
reported that the interactive features are predantiyp used by women, while when it comes
to talking with advisors men tend to use the phdxmother again pointed out that female
users look for other women to share activities witlile men very often look for a new
partner.

The impacts of interactivity through 50plusnet are:

30% see each other in a 50plusnet group
35 % see each other in real life
40% mention more connection (real life, chat and)ma

Table 8 Interaction and other facilities provided ty the senior platforms

50plusnet.nl Overfiftiesfriends.c | Einerday BeGrand.net
0.uk

o Chats 0 chats o Photosharing | o Chats
ol © Mail 0 ‘“private” o “Secure” o Photo sharing
5| 0 Message board messages messaging o “private”
Bl o Groups: 11,0000 Forums o Building and messaging
= different groups o activities sharing o Blogs
s Q) 0 clubs memories o Talking to online
‘0| 0 Individual pages o Sharing special advisors and to
% o 4 Bulletin dates, e.g  telephone
© boards: birthdays, advisor
2| - Plus café® anniversaries | o Starting  own
‘= | - Activities group
2| - Acquaintance/Get 0 Adding in quick
= to know comments

someone o Voting on
- Poems/Stories articles

8 The bulletin board “Plus café” is a place, whesers can talk about daily affairs, such as the eFatooking,
interesting encounters with other site members etc.

Version: 1.0 0 Authors: Maria Schwarz-Woelzl, Teresa
y Life Holocher-Ertl, Claudia M. Fabian, Margit Hofer

Date: 09/08/2011 Page 41/111




AAL

AAL Joint Programme AAL-2009-2-089
2 Yes, related to: Yes, related to: No No

| 0 Activity 0 Age

£|/0 Age 0 Activities

ol © Male/female o Male/female

<! 0 Education o Education

®©| o Distance o Distance

&|o Smoking

G| o Sexuality

3.2.1.4 What are the experiences with user matching  provided?

Two senior platforms are providing specific faddg to link users up with each other, whereas
BeGrand focuses instead on providing informatiooualbocal events and local support groups
and considers this approach as the best way tbtdéeisocial contacts among their users.
Their policy is also to support local brancheshe Grandparents Association. 50plusnet.nl’s
system matches the users according to statedi@ritetable 9 and members receive an e-mail
message with the matches that have been foundveeldy basis.

3.2.1.5 What are the experiences with profile creat ion?

Generally and not surprisingly, the simpler theisegtion and profile completion feature, the
better. “Keep it simple!” recommends Overfiftiesfids.co.uk and “users want everything to
be as simple as possible” emphasizes BeGrandmspite of the fact that this paradigm has
been recognized in advance, “many people” tencutovery little information in their profile.
Instead of their real name, typically people just their username, email and password as
they prefer to stay anonymous. However, those witaas “information providers” tend to
provide more personal information when they regigtan those users who tend to be passive
and act as “information receivers”: “people whodlbkend to fill in more information about
themselves”, is the experience of BeGrand.

A more elaborate approach is chosen by 50plusnehate the creation of the user profile is
based on a multiple choice questionnaire, “as rebdaad shown that people find it difficult
to describe themselves”.

3.2.1.6 What are the experiences with support provi  ded by the operators?

The importance of providing direct support to thegers is recognized in all cases. With
regard to the means of direct support, email ictezas only seem to be sufficient in two
cases. 50plusnet.nl even strongly recommend nptazide a telephone hotline (“FAQs work
out well too”), while in another case there arehbtnline and telephone advisors available
for much of the time”.

Setting up a number of moderated groups to helplpeprovide support to each other, is
recommended by BeGrand. In the case of 50plusretedam of 7 volunteers both monitor the
posts on the bulletin board, profiles, pictures atiters on a daily basis and answer requests
for instrumental help via e-mail. However, suppsitbuld not be provided via the platform
itself:

“At the start of the project volunteers also ansegiposted requests, but the
users did not like it that volunteers from 50plusaeswered on the bulletin
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boards. They prefer that only the community intesan the platform”.

However, 50plusnet learned that support often cofres the online community as well.
“When someone does not understand how to deal thvttplatform the community helps on
the message board.”

3.2.1.7 Success factors and miscellaneous

Similarly to the registration form, the platfornseif has to be very simple and easy to use
“Not too overloaded, no flashy banner and that kofdhings. Very quiet and ‘boring’!”
Navigation icons always have to be in the sameepdanc] changes are irritating.

Looking back, 50plusnet.nl concluded

Pre-launch research: find out which elements ofatamntact are important for older
people
Pre-test of structure and function: undertake omwmtis observation of the use of the
website

Focus on one message: for instance “get in toutt pgople of your own age”
Attract many members at the start in order to itatd matches and interaction

Provide a safe environment: Undertake constant tmamg including evening and
weekends

Publicity
Co-operate with partners active in older peopletuorks

Asking what else should be provided on the SN, &hmt.nl suggests a netiquette: “There are
netiquette rules on the platform. Sometimes (aroande in two months) profiles of an
offending member are blocked via blocking the Ifads. When there is a good excuse for
the bad behaviour, sometimes the blocked memtalowed to re-join the community again.
Sometimes the person will use another computer avitew IP-address — and in that case will
generally demonstrate good behaviour then.”

3.2.2 Conclusions

As outlined in chapter 3.1, online SN sites serveadety of needs that can range from

connecting with family and friends to just pure \pkentertainment. Obviously many users,

including people from the 55-64 and 65+ age growpe, actively using the Facebook

platform. However, specific SN platforms for olgezople offer services that take into account
the special characteristics of these users, whickeave the function of connecting (either

virtually but also locally) elderly people to adssdoneliness and isolation. The screening of
four case studies for senior SN platforms allowsaxe in depth view and could be described
by following profile:

Simplified, the typical user of a SN platform fdret elderly is female. She prefers a user-
friendly, national platform with simple featuregpload of pictures, facility of messaging) that
allows her to share and comment on memories witldmily and (old) friends as well as to
find and communicate with new likeminded friendaying the same interests. She is rather
gathering information than actively providing megss, thus the frequency of her visits is
rather low, around 3 to 4 times per week and thratchn is on average only 2 to 6 minutes.
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She is not fond of voting and chat but is members@®feral groups that are focused |on

practical issues affecting her life and lifestyléne topic of health is a major issue for her.

Therefore personal information that she shares ethiers needs to be kept in a secure private
space. To deal with any problems with the SN ptatfoshe has found some friends in the

online community, who advise her how to overconesghissues.

This activity pattern demonstrates that SNs foeplgeople require (at least in some areas)
increased attention or even an adapted SN platfarrorder to fulfil the different needs.
Consequently, an ideal SN platform for older peoptaild consider including the following
items in their design:

The motivation to join a SN site is mainly becao$a social need (to reunite with or find
past contacts or friends, the organisation of mestifinding a partner), showing off or
comparing themselves with the peer group, curiosiigut their local areas or they are
driven by nostalgia. Thus the favourite featuresdusre the uploading of pictures,
messaging, groups, match-making feature or findind organizing events and bulletin
board. Features that might be neglected are vamagchat.

The design is constrained to offer a simple anda-frendly SN in terms of the features
applied (especially in Profile creation). No flamhbanners are used.

Once the SN platform has been launched, no changksign and approach are made.

The tools that support the finding of like-mindeslgpns sharing the same interests or the
finding of old friends from previous periods of éméfe are highly appreciated.

The target group favours both virtual as well agfto-face connections and meetings that
result from the matching.

Older people don’t spend much of their time on 8# platform. Thus the platform is
designed to allow a quick overview of the news.

Topics that are launched in groups are chosernhmiay that they affect the life of the
users (i.e. health) and are discussed on a prhlica rather on a theoretical or political
level.

The ideal SN platform is absolutely safe. No infation can be retrieved by outsiders.

Support is given by a combination of several suppystems (i.e. FAQ, telephone
support, moderated groups). Also, the users thewsajive support, which is highly
appreciated.

The SN platform has a large number of members, lwifécilitates matching up and
interaction between the members.

Version: 1.0 0 Authors: Maria Schwarz-Woelzl, Teresa
y Life Holocher-Ertl, Claudia M. Fabian, Margit Hofer

Date: 09/08/2011 Page 44/111




AAL
AAL Joint Programme —_— AAL-2009-2-089

4 Findings from end-user involvement workshops

Between October 2010 and March 2011, seven worlssivith older people in Austria and in
the UK were conducted according to the researcistounes and the methodology defined in
D2.1. The profile of the participants, the date &htion of the workshops, the agenda and
first impressions of the facilitators are presenteD2.2.

This chapter presents and synthesises the quatitatid quantitative research findings from
the seven end-user involvement workshops, whicle sguctured into two different types:

o Type 1 workshops “Assessment of existing onlinei&ddetworks” (task 2.2.) asked for
an assessment of five existing online Social Netwdyy end users. Questions centred
around the platforms’ strengths and weaknesses,e#tigtence of barriers and the
motivations for their use.

o Type 2 workshops “Communication patterns in SNasKt2.3) investigated the structure
of communication patterns of older people withieithsocial networks, as well as end
users’ needs and requirements regarding technipalost.

4.1 Workshop type 1: Assessment of existing online Social
Networks

The workshops’ core exercise (task 2.2.) was tdoegpser interfaces of SNs based on
specific user tasks.

This type of workshop was held four times:

1. Workshop in Vienna / Austria (four participantsban area)

2. Workshop in Weikersdorf / Austria (eight participgyrural area)
3. Workshop in Derby / UK (seven participants, urbegea

4. Workshop in Cambridge / UK (four participants, urtzaea)
Each assessment was divided into three parts:

1. The participants were invited for a “walkthrough” specific tasks in pairs of two. Each
pair received a set of materials, consisting ddeghario” and seven “Situation Cards” and
“Situation Feedback Forms*.

2. After this session, each participant was askedotoptete a standardized questionnaire
about the frequency of their use of new media,usability of the assessed SN, and the
added value derived from a particular SN.

3. At the end, a semi-structured discussion followegere the participants talked about their
experiences gained from the “walkthrough” exercise.

Between parts two and three a short “storytellirjkivwas inserted, giving the participants -
again in pairs of two - an opportunity to shareirtlexperiences of modern communication
media. They were asked to follow loosely the topies had been presented or discussed by
the larger group. The results supplement the fgelfinom the questionnaires.

In the following section, we present the findingenh the type 1 workshops structured
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according to the three mentioned parts. It staith data on general usage patterns and the
frequency with which modern communication techn@egre employed; the data are derived
from the “storytelling walk” and the questionnair&ge then continue with the assessments of
the five SN platforms.

4.1.1 Methodology of analysis

The analysis of thquantitative data (in workshop type 1) relies on:

a) feedback-forms after each task (“situation”), the participantsnpleted their assessment

on feedback-forms in order to gain quantitativeadat the analysis on the one hand and to
provide the participants with aid-memoires for th&cussion group later on (in part three). Up
to seven “situations” were provided for assessrpenplatform.

They were asked to assess the “situations”, andveduate them using five quantitative
qguestions with five answer categories (using Facklas the example):
1. “How did you feel while going through this situati®’ 5=very happy to 1= very unhappy.

2. “How easy or difficult would you describe the sadut of the described situation was on
Facebook?” 5=very easy to 1=very difficult.

3. “How content are you with the functions Faceboofer#d for handling the situation?”
5=very content to 1=very discontent.

4. “How much time would you estimate it took you tondée the described situation?”
5=very little time to 1= too time consuming.

5. “How useful would you find the communication toafs your own social network?” 5=
very useful to 1= not useful at all.

The total mean value of the results is composedhbysum value of the five quantitative
questions with five answer categories divided &/ nlamber of valid answers: the higher the
mean value, the higher the satisfaction.

The open questions were:

“I liked” ...,
“l did not like” ...,
“Ideas, proposals, suggestions for improvement”.....

b) Questionnairesregarding current media usage and overall imppassgarding the tested

SN. After the “walkthrough” sessions the particitsawere asked to fill out a standardized
guestionnaire supplementing the findings from tkduations” exercise, dealing with the
usability of the assessed SN as well as the addlee perceived from this SN.

Qualitative data relies on individual presentations (currentlimeisages as well as personal
communication patterns in social networks and Bifperspectives), group presentations and
discussions. The presentations and discussions tapeerecorded, transcribed, coded with
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MAXQDA*®, analysed and systematically summarised. At easresearchers were involved
in analysing every transcript. Only those codesrasgective sub codes that they agreed upon
could be introduced and retained respectively. Tishod of co-analysis provides improved
objectivity: The results do not depend on one degierson and are reproducible
independently of the individual researcher. As gnaty was guaranteed to the workshop
participants each person was numbered insteadveéliag their names. The findings consist
of a systematisation of relevancies, a generatisatind an interpretative framework. The
direct quotations of the participants in the Austriworkshops have been translated into
English by the authors.

4.1.1.1 Sample description and social demographic ¢  haracteristics of
participants

Following a convenience sampling approach, 23 mperguarticipated in workshop type 1,
among them seven men and 16 women. In Austria tiese and nine women and in United
Kingdom four men and seven women were asked tathate experience with social network
platforms.

Table 9 Participants by country and sex

men, N women, N total, N

AT 3 9 12
UK 4 7 11
total 7 16 23

The majority of the participants belonged to thet6é 5 age group, a quarter was older and
another quarter was younger.

With regard to their educational level, half of gharticipants had an academic degree, while
there was only one person with secondary schookaonther one with primary school as their
highest degree.

The participants in UK rated (on a scale from lyvdtle to 5=very good) their computer
skills slightly higher (2.82 mean value) then thesiian (2.75 mean value). Comparing
computer skills by gender, men rated their skidgdr (3.14) than women (2.63).

19 MAXQDA is software supporting the analysis of Gtalve data.
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Table 10 Computer skills of participants

Computer skills

Mean value Mean value
AT 2.75 Men 3.14
UK 2.82 Women 2.62

Reflecting Go-myLife’s core aim of developing a tidam for urban computing, the main
focus in the recruitment of participants were ibamr areas (namely Vienna, Derby and
Cambridge); however one control group from rurabawvas included too (Weikersdorf).

4.1.2 General use patterns of communication media — quantitative and
gualitative findings

Generally, most participants had a positive atdtudwards technology and stressed the
usefulness of modern communication technologiekingsthe participants why and how

often they use modern communication technologies,data show that landline and e-mail
messaging are employed most frequently.

The following findings were established with thergtelling method and questionnaires filled
out by 23 participants of the type 1 workshop.

4.1.2.1 Telephony

No great surprise: most participants use the telephn their social networks, and it is also
the medium used most frequently in their commurocatvith their families.

However, there is a wide range of technology engdoyrhe vast majority of the participants
still use their landline “daily or several times peeek”; others already use a smartphone, e.g.
for uploading pictures into Facebook.

The participants have no clear position on theafsadeo telephony. When communicating
with their peers, people feel “uneasy” and thinksitunnecessary.When talking to former
lovers, for example, I'd always have to dress ufpfehand.” (woman, Austria/urban area).
When communicating as mothers, however, the ppants recognise the benefits of video
calls, such as being able to ascertain whethectiheé looks neat and tidy.

In some regions, there is not really an alternativéelephone calls; due to weak internet
connections, the use of Skype is impossib@nly when we have broadband connections in
our area, I'll be prepared to get myself a notebcoknputer’ (man, Austria/rural area).

One female participant still writes letters for aoomicating with her mother-in-law, who
lives abroad.
4.1.2.2 Internet, email and Web 2.0 tools

A majority of the participants use and generallydase the internet as a means of
communication; you couldn’t imagine life without "it Activities range from publishing
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photos on Picasa, using Skype or Doodle, onlin&ibgrand information research.

However, the internet is used most frequently fernfail messages” in particular in UK
(mean=4.45) and by women (mean=4.45). It is folldwg “searching for information” with
3.87. Almost never is the internet used for “chaith a mean of 1.32 or “blogs, forums” with
a mean of 1.61.

E-mails are used for communicating with immediateghbours as well as with persons who
are geographically far awayThe greater the distance between those who like etwr, the
greater the role that technology playyévoman, Austria/urban area).

Table 11 How often do you use the following mediand communication tools?

(Comparison by country and sex plus total meanejalu

Mean value (5= daily to 1= never) Men Womer Total
Landline telephone 3.91 4.55 4.17 4.25 4.23
Mobile phone for ...
calling 4.42 3.36 3.57 4.06 3.91
sending SMS messages 2.92 1.9 2.4 2.56 2.43
taking pictures 2.67 1.91 2.71 2.12 2.3(
taking video 1.42 1.27 1.57 1.2¢ 1.3t
surfing the intern 3.5 3.0¢ 4.2¢ 2.87 3.3(
navigating (GP< 1.3 1.3¢ 1.71 1.1¢ 1.3t
other 3.00 1.00 1.00 2.20 1.86
The internet for ...
searching for information 3.92 3.82 3.92 3.82 3.8f
e-mails messages 3.83 4.45 3.88 4.4b 4.13
sharing experiences with others] 1.75 1.45 1.75 145 1.61
(blogs, forums)
connecting with friends/busines$ 2.83 2.55 2.83 255 2.70
partners/family
chats 1.50 1.10 1.50 1.10 1.32
playing games 2.58 2.18 2.58 2.18 2.39
calling (Skype) 2.1 1.73 2.1 1.73 1.90

4.1.2.3 Attitudes towards social network platforms

When discussing social network platforms with therkghop participants, a critical issue in
attitudes and usage patterns can be observed. fpartthe concrete pros and cons of SNs -
which will be elaborated in the following sectionve need to bear in mind that online SNs
may be useless because of structural circumstances.

On the one hand, a person’s social network maybta&téd in the immediate surroundings if
family and friends have remained in one place tghowt their lives.

"I was born in this place, my husband was bornhistplace, our friends live
in this place and our relatives too. Nobody livesrenthan six miles away.
Such technical means of communication may be nidethey are not

%Q)?Life
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important”. (woman, Austria/urban area).
On the other hand, in many rural regions broadhatednet is hardly available.

Several participants already had experience with [#®iN failed to see their benefits as
compared with e-mail and online chat and discuskiaims.

“I'd have another question: what good does Facebdokne as opposed to e-
mail? (...) Well, they are lots of messages lead@hgomeone’s. | can do that
by e-mail too, can’t I?” (woman, Austria/rural arga

“I couldn't see personally much difference betwEanebook and the internet
and e-mail. This is only personal.” (man, UK)

“Well, | feel that e-mails are much more practicathatever | write to my
friend on Facebook | can write by e-mail just as llyve(woman,
Austria/urban area).

Facebook versus senior platforms

Generally, the participants have a critical at@udwards Facebook, especially in view of its
image, which they do not identify with in their ageup.“l see you're no longer 16 one of
the participants humorously said to another when I#tter voiced criticism of Facebook,
raising a laugh of approval in the group.

However, senior platforms as such are rated mosgipely; especially the communication
with peers is described as “more interesting”.

“Generally | think it is good that there is such alder people’s platform, |
have many younger friends [in real life, authorgite] and here | have the
opportunity with people of my age ...” (woman, Alagtirban area)

“Yes, we are those of 1968 and after all we haeemmon culture and many
common interests.” (woman, Austria /urban area)

“... especially that people’s ages are close [ispige, authors’ note] After
all, there are many platforms but when a 38-yeat blorwegian rates a
holiday and | as well being a 60-year old Austridhat doesn’t fit well.”
(man, Austria/rural area).

Still, not all find communication with their pearsost important but prefer social
interaction within interest groups.

“I'd rather have a community of interest than ofeigwoman, Austria/urban
area).

4.1.3 Assessment of social network platforms — quan  titative and
gualitative findings from the “Walkthrough” method

The aim of this exercise was a detailed analysiasei-friendliness in order to identify the

perceived usefulness of particular functions ofefi®Ns. The sessions were based on

“scenarios” and “situations” (= walkthrough methpad) questionnaires and, additionally, on a
semi-structured discussion after those first twdgpdn the following, we will present the data
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on Facebook according to the three methodologicppraaches: feedback forms,
questionnaires, semi-structured discussions, #dr die “walkthrough” exercise. Due to the
low sample size, the qualitative data from the @epiatforms is presented in Annex 2.

4.1.3.1 Assessment of Facebook
Facebook has been assessed by 13 participants:

by six persons in Austria
by seven persons in the UK
Of those were eight female and five male.

Findings from the “walkthrough” exercise
They were asked to solve 7 situations:

Situation 1: seeing what is new

Situation 2: changing the profile picture
Situation 3: sharing pictures with friends
Situation 4: getting information about a club
Situation 5: leaving somebody a message
Situation 6: announcing an event

Situation 7: getting news about an organisation

In total 37 Facebook situations were analysed.

The comparative evaluation of situations shows Siaation 7, “Getting news about an
organisation”, received the best rating when cargig all aspects of the question: three
quarters of respondents said that they felt gooitevgoing through this situation. They think
it is easy, they are content with how it went,obk little time and therefore all participants
consider the function useful. However, the partaits criticised the fact that no feature to sort
the news for “most recent” was provided.

Similar results can be seen f8ituation 5, “Leaving somebody a message”. Because it was
easy to both find and post messages, the partispamsidered it a “nice” feature that they
appreciate. It had the highest usefulness ratingalbfassessed features. The Austrian
participants, however, criticised the Ul term “B&if (“Share”) which is misleading or unclear
due to translation issué$They suggested using the terms “Senden” (“send*Bpeichern”
("save”). One Austrian participant also had diffices with the term “Pinnwand” (“pin
board”, in anglophone Facebook: “Wall”).

At the other end of the spectrur8ituation 3 (“Sharing pictures with friends”) was rated
worst: nobody said this was an easy task, in caresaze no one felt it took “little time”. The
users were unsure whether or not a picture haceeethithe status of “Shared” — in other
words, it was unclear whether the pictures had Iseeb successfully. The participants missed

20'Teilen” is one literal German translation of “s&abut no idiomatic usage in this context.
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any monitoring or feedback feature on the succésthis action; additionally, there were
technical issues as the pictures rotated sidewag#r upside down. More guidance and
instruction from Facebook would have been apprediaduch as a preview feature. They also

missed an editing tool.

The picture is similar foiSituation 4, “Getting information about a club”. None of the
participants felt content with this task and ondfflof them found it useful. They would have
liked a step-by-step instruction and again a moimtpand/or feedback feature. All in all, the

AAL-2009-2-089

participants thought that researching a club wigsaure for advanced users.
Graph 3 Mean values of “situations” Facebook

S1: Seeing 82:. S3: Sharing 4 .| S5: Leaving S6: . ST: Get
. Changing . Information Announcing news -
what is ne ! pictures a message "
the profile about club an event |organisation
0O How did you feel? 3.4 3 217 2.2 3.8 2.67 3.75
@ How difficult? 3.67 2.67 217 25 3.6 3.75 3.75
W How content? 3.33 2.83 2.17 2.33 3.6 25 35
O How much time? 3.17 2.67 2 2.33 3.6 3.25 3.75
@ How useful? 3.83 3.83 3.67 3.17 4.6 35 45
W Total 3.48 3.00 2.44 251 3.84 3.13 3.85

The country comparison didn’t show significant difnces: the tested “situations” were rated
slightly more positive in UK with a total mean valof 3.55 compared to 2.97 in Austria. In
both countries, situation 7 was rated best witl84n5UK and 3.81 in Austria and also in both
countries situation 3 was rated worst with a mealnes of 2.67 in UK and a mean value of

2.20.

Summing up the qualitative answers of the feedlbacks, there are three central suggestions

or points of criticism:

The majority of respondents would appreciate sogeeliack mode, informing them of the

success of their actions (or the lack thereof).
Similarly, the participants would appreciate a peevfeature.

The unidiomatic (German) translation was mentiose¢kral times, as important terms like
“Teilen” (“Share”) or “Pinnwand” (“Wall”) do not migh the German connotations.
Additionally, the German translation does not usndgr-sensitive language; this is
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especially criticised by women of the Baby Boom &ation who see themselves as
pioneering feminists.

The country comparison does not show any signifidififerences: the tested situations were
rated slightly better in UK than in Austria (withtatal mean value of 2.66 vs. 3.03). In both
countries, Situation 7 was rated best with 2.19 hd@, respectively; also in both countries,
Situation 3 was rated worst: in UK with a mean eabfi 3.33 and in Austria with 3.8.

Graph 4 Comparison AT and UK by “situations” — Facébook

B AT B UK

S1: Seeing S3: Sharing S5: Leaving S7: Get
. . : . . total
what is new Changing | pictures |Information| a messageAnnouncing news -
| AT 3.3 2.53 2.2 2.34 3.6 2.94 3.81 2.97
@ UK 3.67 3.47 2.67 2.67 4.2 3.6 4.58 3.55

Findings from the questionnaires

(As regards the assessed senior platforms, seehdlbeusability of Facebook received the
following average ratings: most participants folratebook not easy to handle with a mean
value of 2.27, and do not want to use the platfeegularly (2.23). They are not confident to
work with it (2.38). Austrians rated usability werdghan participants from the United
Kingdom. When comparing Facebook users in Austnid e UK, there are no significant
differences (p < 0.005). Strongest acceptance witlating of 3.42 found the item “Using
Facebook is tedious”.

When asked for thbenefits of using Facebook, the participants mentionedithaiuld “help
lonely people” (4.10) and “one could fill lonely mites” (3.48). However, nobody really
believed that “through Facebook the actual getttoeys with my friends and family would
increase” (2.05) or that Facebook “would prevesirig sight of friends and family” (2.20).
For the respondents, Facebook is not a useful miasnsupporting and enabling real-life
relationships and communication with friends andifa

Comparing the data from Austria and the United dimmm, significant differences can be

found for the item “Through Facebook one also bezpmmore active in the real world and

with friends and family” (p = 0.009) and “Througladebook the actual get-togethers with my
friends and family would increase” (p = 0.009) (keat in bold).

Table 12 Usability of Facebook, by country; N=13
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Usability

15)
2
2

Mean value (1= do not agree to 5= fully agree)

23

bl W
z < z < Z. zZ
s £ § ¥ 5 3
9 @ S @ g f
Fe) = = = 10 [e]
9] < 2 2 S =
@ ik @ S
t n
I think | would like to use (platform) regular 2.2t 2 35 1 2 2.1¢
| found (platform) to be unnecessarily comp 2.7¢ 4 2.5 2.5 3 2.85
| found (platform) easy to handle 2.27 2 3 2 2 2.26
| think | would need other people’s help to be able | 3.92 4 35 2 15| 3.48

use the (platforn
| think that the different applications of (platioyare | 2.85 2 4 4 3 2.85
well arrangec
| found there too many inconsistencies on (platjorm] 3.15 3.5 35 45 3.5 | 3.19

| can imagine that most people learn to handle 2.92 2 4.5 1 3 2.81
(platform) very quickly

Using (platform) is tediou 3.4z 4 5 4.5 4.5 | 3.7¢€
| feel confident to work with (platforn 2.3¢ 2.t 3.5 1 2 2.3
| would have to learn many additional things todide | 3.38 4 2.5 4 2 3.29
to handle (platform

| find the use of (platform) to be fu 2.62 2 3.5 15 1.5 | 2.42
| find using (platform) enjoyable 2.77 25 35 15 1.5 | 257

Table 13 Benefits of Facebook, by country; N=13

Bengefit: If | used (platform), then ...

Mean value (1= do not agree to 5= fully agree) S W g N Q
Q I Z oz 1l
Q =z = - z
[} o = =
@ s 2 IS
LL E c —
— ()] @]
) b (0} =
= [}
iT m
(Platform) would help me keep in touch with my 3.08 1 25 1 1 2.43
friends
(Platform) would deepen my relationship with my 2.85 1 2 1 1 2.3
friends
Through (platform) one also becomes more active [n 2.83 2 2 1 15 | 2.37
the real world and with friends and fan
(Platform) would help me meet new friends 2.92 1 2.5 2 25| 257
(Platform) would prevent losing sight of friendsdan | 2.62 2 15 1 1 2.2
family
(Platform) could help lonely people 438 | 3.5 3.5 4 3.5 4.1
Through (platform) | would get a wider circle oféindg 3.31 2 4 2 3 3.1
Through (platform) the actual get-togethers with my 2.17 | 2.5 3 1 1 2.05
friends and family would increa:
With (platform) one could fill lonely minut 4 3 2.5 25 2.5 | 3.4¢

Outcomes from the semi-structured discussion
Generally, it becomes obvious that the criticatesteents on Facebook are longer and more
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frequent than the positive ones. A slight cultudidlerence between the Austrian and the UK
participants can be observed; among the latter, tvéhree persons are decidedly pro-
Facebook, whereas there is no such supporter itriAus

Strengths of Facebook

When compared with the number of critical statemetitere were only few arguments in
support of Facebook. Three (of 13) participantsegally assessed the social benefit of
Facebook positively. These unequivocal supportéreaane from the UK and are younger
than 60 years. However, their attitude clearly shole potential Go-myLife might have for
the Baby Boom Generation. In Austria, on the othend, there were no participants with a
general pro-Facebook outlook.

Content applied strengths

The most positive characteristic of Facebook isidiesd as being able to keep contact with
one’s social network, in a manner that is “quiteetyy “without any particular costs” and
“quick”. In comparison with the telephone or withmail, Facebook gives an opportunity to
reach and a large group of people in a simple Waghort, the participants feel that Facebook
offers a good way for staying in touch; its costglg practically nil.

“...instead of keep ringing to everybody, if one parsends a message all the
friends can read it, it brings close to everybody @uick as well”. (man, UK)

“...it's quite brief; you don't have to go into a lof detail to keep in touch
with people.” (man, UK)

“It's actually a brilliant tool.(...) Yeah, it is, its, whereas posting something
on Facebook people can read it, if they want totactinyou about it or have a
conversation they can, but they don't have to.”rb@a, UK)

Firstly, people felt they might find current redel friends (again) on Facebook or be
able to renew past friendships. The participansuiae that their (real-life) friends are
already Facebook users and feel an urge not tothedsoat.

.But | think once | can get into Facebook | thirlk probably enjoy it because
| think there might be friends certainly there ahdre.” (woman, UK)

“You might find also that your holiday friends thatu have sort of lost, you
might find actually they are on there.” (man, UK)

“Yeah, holiday friends and indeed past war colleeguparticularly from
years ago when | worked abroad and stuff. (man, UK)

On another level, the participants saw an importatebook benefit in the possibilities of
reaching many people These positive arguments, however, were only rdimal
deliberations and were not based on personal epxi

The opportunity of being able to communicate witHaege group of people is regarded
especially important when inviting to events. Thatgipants referred to events personally
involving the Facebook user or his or her socialiemment, e.g. a garage sale or the
performance of an amateur choir etc.

Another use might be increasing security in thelowighbourhood as information can be
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passed on easily and quickly.

“I mean like if somebody sees a strange persorhénarea they can put on
Facebook what they sort of look like or what vehitiey drive so everybody
knows”. (man, UK)

From a democratic point of view, the participarmi that the great number of individuals who
could be informed via Facebook was a great bengfien it came to e.g. citizens’
participation. It was also regarded an interestio for political activists.

“.. this system is very good for somebody like Btip@n, he can do, send the
message, make the friends on the top level andubkc send the message at
once, short time. (man, UK)

Another benefit of Facebook is the promotion of cmencial activities like the opening of a
Shiatsu practice, participants said.

Additionally, the participants liked the opportynitof using forums for exchanging
information or ideas on concrete topics with mareoge, especially when it comes to
founding interest groups and self-help groups.

‘I mean if they are more it's a more wide benédit knowledge things. (...)
In the cookery programme, somebody they know geogbes they pass to
their friends, it's good for that, good for theirieind, they improve their
health.” (man, UK)

All that being said, the participants felt they deé an important feature in order to make use
of these extended contact opportunities, i.e. babig to define certain groups of recipients.

“It wouldn’t make sense if | invited my neighbourrmy grand-daughter and
my friend in America all to the same event.” (womAustria/urban area).

The participants also stressed the opportunity eind able to keep in touch with
geographically distantelatives. However, respondents in the Austrian workshopsssed
several times that they did not like Facebook heirtinteractions with their core family. They
were especially critical of Facebook when it camedmmunicating across the generations
(with children and grand-children).

“It appears to me that if | were to join my childre Facebook pages as a
friend then my information would be available teithfriends as well and |
think that is a little bit too much.” (woman, UKhan area).

“My daughter would never accept me as a “Friend’nd\l myself wouldn’t
dream of intruding into her sphere. Her Faceboole s¢ her own world;
that's none of my business.” (woman, Austria/urbaea).

Additionally, the website’attractive designwas emphasised several times.

“It is colourful, varied and certainly more fun thaopening my e-mail list”
(woman, Austria/ rural area)

Asking the active users among the participantsadebook had changed or even intensified
their social interactions in the past, two parteifs answered enthusiastically.

“Yes, with my friend who is living in US, the cacttés now more intensive”
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(woman, Austria / urban area).

“I think I'm probably closer to my family now beaaul absolutely know what
they all are, whereas what would happen, we'd nupetat Christmas and
perhaps on one occasion in the summer as a whalyfabecause we are
quite a big family, and that would be it.” (womasK)

Functional-technical strengths

Compared with e-mail messaging, the participange@ally liked the fact that they did not
“have to keep e-mail addresses in mind” as theyevedle to contact persons of whom they
only knew the name or even only parts of it. Addilly, the birthday reminders were
mentioned as positive.

Weaknesses of Facebook
Content applied weaknesses

The self-exposing communication behaviouof most users is regarded with amazement - to
the participants, it seems like a display of extiobism.

“In our day one had a diary that nobody was to seel today it is exposing
oneself before as many people as possible.” (worastria/urban area)

“This is an exhibitionism that | don’t like.” (wonma Austria/urban area).

“What is terrible is how the children really hav®Q pictures on Facebook,
and how they then write: “had a hilarious afternoavith Lisa. Kisses!”
(woman, Austria/urban area).

The participants especially disliked using the Wall personal communication; it is semi-
public, they said, and therefore impersonal.

“I never write on the Wall, | find it so idiotic.0u read “Wolfgang is now
friends with such-and-such”, and that is commertgdhree people. | think to
myself: What's that to me?” (woman, Austria/urbaea).

“I would never write on the Wall, this would be sntrusion into my intimate
life, that's my greatest objection against Facehbaknan, Austria/rural
area).

The majority of the participants said that thersonal desire for privacywas diametrically
opposed to communicating via Facebook. They aduadhis desire became even more
pronounced with age.

“There are also people who could find out stuff abme, which personally,
I'm quite a private person. | wouldn't want to egpany soul to people all that
much. | feel that it could be intruding.” (man, UK)

“I like being private so this is just within my fdy | hesitate before putting
information about myself. | don't even like tellipgople | live in Derby.”
(woman, UK)

In a similar vein to the desire for privacy in saanetworks, most participants prefer direct
communication (usually on a person-to-person lewslh a chosen and often small group.
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Especially the last quotation stresses that oldesqns favouquality beforequantity in their
social networks where a large “group of friends’eevhas negative connotations. Having
many friends on Facebook would mean losing ovetsagid control; thereliability and
seriousnessof the relationships among friends seemed questien One did not have any
control over the “friends” of “friends”, they saiénd self-determined communication and
sharing of information was practically impossibléhe participants felt that problems might
arise especially if a friendship deteriorated dnigaicebook would be used to take revenge for
hurt feelings.

“It's not about the large numbers — it is about wih@re the people | want to
share my information with. (man, UK).

“Another thing is that they should recognise theiends first and is it OK to give
the information to them? First it could be anybo8g. some people find it easy to
pass on information to the others or whatever.” (maK)

“Because the friend can send your things around #mednext friend sends them
too and one is always connected with it. Strangars see exactly: What do you
like? What are your priorities in life? How much ney do you have?” (man,
Austria/rural area).

“I like my circle of friends but | don't want telconnected to everybody else's.”
(woman, UK).

“... there is a circle of friends on Facebook, wherkedo have in my emails — |
have my email addresses, which is quite limitedadlst — | probably have about
12 or 14 email addresses, whereas with Faceboosuld be, as my sister said, a
can of worms.” (man, UK)

The critical statements on Facebook mentioned tam ipoints that related &ocial reasons
On the one hand, communication was felt to be tgeedicial; on the other, the participants
stated that dealing with unwanted “friendship resgsieput them under psycho-social stress:

“... | never actually receive a message on Facebibait is significant for me”
(woman, Austria/urban area).

“Because | started to get lots of messages fronpleesaying a mutual friend

wants to be a friend of yours. If | just click delel'm thinking it is quite stressful

in a way pressure somebody wants to be friencofand you don't know who

the hell they are, but by clicking no you mightupsetting someone that you do
know, but you just can't bring them to mind. | dink it gives you undue

pressure”. (woman, UK).

Photos

The feature for sharing pictures and videos wasudised in great detail (in the Austrian
workshops). Only a few of the participants likec tbptions for transferring pictures and

videos onto and via Facebook. These persons thdhghtbeing able to share photographs
spontaneously with a given group was “simply nieeid liked to look at other persons’

pictures.

Being able to upload pictures into Facebook by @letine, without having to establish a wired
connection, was seen as a great benefit.
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The majority of the participants, however, did n@int to share current events or impressions
like skiing or hiking trips with others in real-tanand therefore also did not want to publish or
share pictures on Facebook.

One woman related her experience with an unwanibtigation of pictures on Facebook, and
another warned of possible side-effects of disathgeous photographs on somebody’s
career:

“The other side of the coin and our granddaughted ave went on a holiday with
them and she just sent this photograph of me andlMWead swimsuits on, | went
onto her Facebook page and it's for everyone tatse@voman, UK)

“There have been enough stories about people wiioploated stuff up when they
were drunk at a student do and it comes up whey dne trying to get a job.”
(woman, UK)

Functional-technical weaknesses

On the same frequency and importance level as qyjvthe participants stated several
technical and functionality issues that make Fackhmattractive for older people.

A point of criticism concentrates on the fact tating the creation process of a profile,
Facebook asks its users foformation that go beyond individual feelings of pivacy.
Accordingly, a coping strategy is to fake certaiformation.

“The profile is encouraging you to put private aformation on Facebook and in
my family everyone found out about a certain péssdmrthday. My way of
dealing with it is that even if | do have to fitl these things, | don't put the real
information on it. (woman, UK).

“It does say profile picture but my picture is noly photo but a decorated egg
that my grandson won in a competition.” (woman, UK)

“You see, I'm not using mine since it was set @wdman, UK).

Finally, most participants have little confideneethe respect for privacy and security that
Facebook itself might have. They widely hold the view that the &mcof personal
communication will be preserved for all time.

“

.. all that has been in at some point can’t beedetl. While | can delete my
account, all that | ever put on Facebook still rensathere forever.” (woman,
Austria / rural area).

“... people can find out what political affiliatiothey [the users, authors’ note]
have.” (woman, Austria/rural area).

“Privacy is the main thing that | am concerned abolii people want to keep
something secret, they shouldn't put it on Facebdblat's the one safety thing.
Confidential.” (man, UK)

Only one participant said they were decidedly fiatiswith the options for privacy settings on
Facebook.

“There are now privacy settings sufficient to pretvéhe things that probably
would have happened a few years ago because théygee there was an issue
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didn't they?” (woman, UK).

While the respondents think that Facebook providiksmportant features for successful
communication, they felt thahenu navigation was poorbecause it was “unstructured and
unconvincing” and (too much of!) a challenge.

A former software engineer criticisetin my opinion, the interface is for young
people who understand at some point how everytiorggs. | myself am used to
working in a well-structured way and therefore haxeal problems with
Facebook, when 1 click on certain features | haestain expectations that
however never come true.” (man, Austria/rural area)

“It is a design that we are not used to normallprfr our work applications.”
(woman, Austria/rural area).

“There are so many icons and pictures; it is difficto find the tree view.”
(woman, Austria/urban area).

As regards the presentation of messages on the tvalparticipants would appreciate a filter
function for sorting according to user-defined emie like “Culture”, “Friends”, “Private”,
“Regional” or “Older than three hours”.

Other functional weaknesses

A preview function and a feedback confirming thecass of an action are missing.

The general help topics are at an unsuspecteddadg@h “Account”), and there is no help
for individual activities.

There is too much information on one page, and s@awicipants perceived it as
incoherent. They said that advertisements put @icp&ar strain on perception.

The participants criticised the fact that the mgesaon the Wall were not sorted according
to date (most recent news should appear on top).

There is no breadcrumb navigation and no “Backwéanatton. The participants needed to
go back to their Home pages whenever they loshtaimn.

Although it is possible to group friends, the papants suggested options for subgroups,
e.g. a group “Travel friends” with the subgroup Khiig friends”.

The user interface terms of certain features |Rhdre” were criticised several times because
the participants felt them to be misleading or tingauncertainty about what had been shared
with whom exactly.
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4.1.3.2 Assessment of Seniorkom.at
Seniorkom. &t was assessed by two women in Austria / urban area.

Graph 5 Website of Seniorkom.at
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They were asked to solve three situations:

Situation 1: seeing what is new
Situation 2: changing the profile picture
Situation 3: sharing pictures with friends

In total Seniorkom was analysed in (only) threeaibns. Reflecting the small sample size,
the results can only be interpreted very cautiausly

Generally, both participants appreciated the faat $uch a platform for older people actually
exists in Austria.

Functional-technical strengths

One positive aspect was the well-functioning reglasearch. This was important, they said,
because people tend to look for information andaxis in their immediate neighbourhood.
The two participants were quite satisfied with 8iton 1 “Seeing what is new” and

considered Situation 3 “Sharing pictures with fdehless useful.

21 hitp://www.seniorkom.at/
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Content-applied weaknesses

The unappealing layout and design; the women gaichs not very motivating and old-
fashioned.“It makes you feel ten years older straight awayhas the charm of a local
paper.” (woman, AT/urban area).

The forums were considered interesting but locateitie bottom of the website where one
would not suspect them. The participants suggegitedg the forums a more prominent
place.

Functional-technical weaknesses

The platform received little administration and tkatries were unstructured, the
participants said.

They disliked advertisements, especially when teaye with Flash elements.

4.1.3.2.1 Assessment of Ahano.de
Ahano.de was assessed by four persons in Austrral/area: two men and two women

Graph 6 Website of ahano.de

They were asked to solve 7 situations:

Situation 1: Changing the profile picture

Situation 2: Get information about important topics
Situation 3: Find an activity friend

Situation 4: Service for honorary grandmas anddpas
Situation 5: Reply to a messages

Situation 6: Online games

Situation 7: Contribute to the Forum
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All'in all, 14 situations were analysed with Ahano.

The figures show that Situation 6 “Online Games’swanked top with a total mean value of
4.8, while situation 7 “Contribute to the Forum'tedved the worst rating with a total mean
value of 2.0. A significant difference (p= 0.04&ncbe found in the category “feeling” where
Situation 7 was rated worst with 1.0 and Situatiobest with 5.0. However, Situations 2, 5
and 6 were considered quite useful.

Content-applied strengths

Strengths are the layout and the visual arrangeamhtiesign.
Online games are much appreciated.
The platform seemed serious and well administered.

There were interesting and useful topics and seé&uwnhktions, such as brain jogging,
babysitter searches, caregiving for older peopdeel stories.

There is the criterion of gender when trying talfimlew contacts.

Functional-technical strengths

Compared with Facebook, structure and design ofirieau navigation were much more
user-friendly. The structure is clearly laid out.

The user profile may contain a picture.

Functional-technical weaknesses

Weaknesses are that uploading the profile pictesns to be too complicated, pop-ups
with advertisements are too irritating, and therao search function for finding an activity
friend and no feedback function.

The website’s design elements are not employed, veet]. the yellow bar with the
Ahano.de logo was said to be a waste of spaceaxpense of important menu items and
features; in other words: the screen is not usdld we

The font size cannot be changed.

The text structure was felt to be confusifig/hat is the actual text, what is the title and
which article does a title belong to?” (man, Auafrural area).

4.1.3.3 Assessment of Finerday.com
Finerday.com was assessed by two women in UK /ugbea.

Graph 7 Internal area of Finerday.com

Version: 1.0 0 Authors: Maria Schwarz-Woelzl, Teresa
y Life Holocher-Ertl, Claudia M. Fabian, Margit Hofer

Date: 09/08/2011 Page 63/111




AAL Joint Programme AAL-2009-2-089

The participants were asked to solve three sitnatids we did not receive any values for
Situation 3, however, analysis is based on onlygitugations.

Situation 1: Friendship requests

Situation 2: Changing the profile picture
In total, four situations were assessed.

Content-applied strengths

Generally, the participants considered Finerdaybéo‘very interesting and said they

would continue to use the platform in the future.

They stressed that the instructions were “fairlif@ac and that the hints gave useful advice.
“It told me what | needed to do”.

The two women especially liked the “sharing mensjrieature.’l have been thinking that
I'd like to set up some way to share memoires sinaple way. And this sets out to be
simple.”

Functional-technical weaknesses

Finding pictures - be it for the profile page or fmme other use - was quite challenging.
The instruction to look within “documents” was rog¢ar enough.

There is no integrated spell checker.

Although the platform provides step-by-step indirts it is time-consuming to get
acquainted with the various features.
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4.1.3.4 Assessment of BeGrand.net

BeGrand® was assessed by two women in UK / urban area.
Unfortunately, the platform ceased its operationly éew days after the assessment workshop
without notice. Therefore it is no longer possitdeverify the criticism of some features.

They were asked to solve 5 situations.

Situation 1: Keeping up to date with news of oigrfds
Situation 2: Reading the latest articles on BeGrand
Situation 3: Changing the profile picture

Situation 4: Sharing pictures with friends

Situation 5: Friend requests

In total six situations with BeGrand have been ysed. All in all, the platform received bad
ratings, and the participants did not mention angls positive aspect.

Functional-technical weaknesses

The comparison of situations highlights substantiéfierences between Situation 2 and all
others. Nobody was satisfied with “Sharing picttras it was “confusing and difficult for
absolute beginners”. The participants stated thhtaded pictures should only be highlighted
in case an image was submitted.

It was complicated to get into the platform anditaml out what you wanted to know; a
tree view could not be found.

Just as with Facebook, the participants were cedflxy the user interface’s terminology:
the term “post” was associated with e-mail functioterms like “social network”,
“blogs”, or “edits” were not familiar to the parpants, and “invitation” also was not
obvious to them.

Again similar to Facebook, the necessity of havimgcroll down far received negative
comments.

4.1.4 Comparative analysis

Depending on the method, the data leads to diffeaimd partly contradictory results. In the

following, we will compare briefly the platforms igeneral, and Facebook and the senior
platforms in particular. As three of the four senmatforms have been assessed by two
persons only, the data should be considered onfgregshots” or tendencies. The full data
analysis can be found in annex 1.

4.1.4.1 Usability, benefits and satisfaction witht  he five platforms

The comparison of platforms by tasks (= “situatiyred Facebook with all senior platforms
shows only a slightly higher satisfaction with tlager; however the difference (p= 0.267) is
not significant.

2 No screen shot can be provided as the platforsedavith less than a week’s notice on the 31st Marc
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The figures depict best rating for Seniorkom andstveating for Facebook, whereas the
senior platforms in German languages achieved rbs#tesfaction ratings than the British
ones. But results have to be interpreted very oliyetlue to small and different size of
sample.

Graph 8 Overall satisfaction with SN platforms, by“situations”
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Facebook Finerday Begrand Seniorkom

(n=13) (n=2) (n=2) (n=2) Ahano (n=4) | Total (n=23)

‘D Total mean 3.14 3.25 3.16 4.20 3.40 3.25

There were two particular tasks with constantlyateg ratings: “Changing/publishing the
profile photo” and “Sharing photos with friends”.b@ously, these two features are a
challenge for platform providers who aim at uséffdliness. Bearing in mind the small
sample size, we can state only with caution that t#chnical solutions developed by
Seniorkomfor handling pictures might begmod practiceexample.

Graph 9 Comparison of platforms by task$

5.00
4.00
3.00+
2.00+
1.004
0.00+ Facebook BeGrand Finerday Ahano (n=4) Seniorkom total (n=23)
(n=13) (n=2) (n=2) (n=2)
E Change profile photo 3.00 2.88 3.10 2.60 3.60 3.04
O Share photos w ith friends 2.44 2.00 0.00 0.00 4.20 2.88

Looking into the usability and benefits of all gtatns (data gained from the questionnaires),
the data shows different rankings among the plat$oas compared to the “situation” results.

Finerday was rated best with regardigability, as users found:

23 the higher the mean the better the ranking
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it easy to handle;
the application is well arranged;
they will learn to handle the platform very quickly
the use of the platform is enjoyable.

While Facebook was rated best with regartig¢nefit, as users found:
the platform will help to keep in touch with andrteeet new friends;
it could help lonely people and fill lonely minutes

Table 14 Usability and benefit inde&’, questionnaires

Facebook, Ahano, N=4 Finerday, Begrand, Seniorkom Total, N=2

N=13 N=2 N=2 N=2
Usability index 2.59 2.38 3.64 1.57 214 252
Benefit index 3.16 2 2.79 1.78 1.89 2.76
Total index 2.88 2.19 3.22 1.68 2.02 2.64

4.1.4.2 Functionalities of four senior platform

Summing up the criteria that were mentioned as napo during the workshop discussions;
we can state that a platform’s design should bes@ppm and tasteful. The participants
appreciate good platform administration as it gots@s a secure social environment. Most of
all, the menu navigation needs to be logically &treed, clearly arranged and easy to use.
Having to scroll down in order to see a page’s eot# or to find important features was
decidedly rejected. The font needs to be resizabl@s is the case with Finerday) should be
large in the first place. When assessing theserijtFinerday can be regarded good
practice exampleamong the four analysed senior platforms.

Table 15 Comparison of senior platforms

Seniorkom Ahano Finerday. BeGrand
Appealing design and layout no yes yes no info
Scrolling necessary for finding yes yes no yes
important features
Administration little very good very good no info
Menu navigation poor poor very good poor
Font resizable yes no large font no info
Search function good poor good Nno infg
Help/support facilities poor poor very gddd no info
Feedback function no no yes no infa

24 The mean value of the seven positive usabilitesnents is considered as index here.

%5 Instruction video and step-by-step guide togettig hints and recommendations.
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4.1.4.3 Excursion: How can older people be motivate d to use SNs? — the older
person’s perspective

In the Austrian workshops, a noticeable “digitatide” between urban and rural regions was
observed. Although older people would like to hasenputer skills there are no opportunities
for acquiring them. Thus, the participants werectly asked which didactic approaches and
what kind of technical support might motivate oldsers.
ICT training for new comers:
Compared with virtual training, face-to-face traigisessions would be preferable.
These sessions should include an explanation dbthjectives and concepts” of an
online SN.”If I know from the beginning what is a Wall and yMs it there, | can
handle it more easily.(woman, Austria/rural area).
Older people do not need technical manuals butretstraining exercises with step
by-step instructions that can be repeated indiNigleater on.
An indirect approach would be preferable. The tragrshould not put its focus on
computer skills as such but on exercises that ttijreoncern older people such as
brain jogging and memory games.
Technical support provision on the SN platform:
With one exception, the participants did not thiln&t manuals were helpful.
They favoured short introductory videos and vidgorials.
A support helpdesk was considered very importadtsdrould provide direct contact
with peers.

4.1.5 Summary of Workshop type 1: assessment of exi  sting online social
networks

During October 2010 and March 2011 four workshofih wider people were held in UK and

Austria with the aim to assess the interactiongpast on online SNs, their usability and

perceived benefits. 23 older people (16 women, i)rassessed five SN: Facebook and four
senior platforms (Finerday, BeGrand, Seniorkom, md)a The assessment was based on
“situations”, (=tasks to be carried out on the SAf)d on standardized questionnaires.
Additional findings were retrieved from semi-stued discussion rounds after the

assessments.

Facebook versus senior SNs

Senior platforms were slight better rated, as they considered as more user-friendly, the
content of the interactions as more interestingtantnically easier to handle. When it comes
to the perceived benefits of SNs, the participdhiisk that Facebook can better help lonely
people and to keep in touch with relevant otheas ttenior platforms.

Facebook might be attributed with the power of wmtead communication opportunities,
where “social stalking” is easily feasible, in athgords: older people tend to “consume”
rather than to “give” interaction, and show passiveeraction patterns on the “wall” of
Facebook.

However, from the older people’s perspective, Faokbhas the image “of young” with a
superficial and self-exposing communication cultdhe “wall” in Facebook is considered as
quasi semi-public and the majority of participané$use to use it. The desire for privacy
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becomes even more pronounced with age. Older péaydeir quality before quantity in their
interactions; having many “friends” on Facebook nse#osing oversight and control as the
reliability and seriousness of the relationship®agifriends seemed questionable.

They favour communication in a safe and secure renmient, in small groups with
meaningful content of interactions.

How should a platform for older people be designed?
Content-applied usability components/criteria are:

serious presentation and carefully administerediitaced;
A small amount of information on each page;
appealing layout and design (old-fashioned styteikhbe avoided);

useful topics, such online games, brain joggindyybater searches, caregiving for older
people, travel stories, others;

terms should be clear and familiar to older pedplkample of confusing terms are: “post”
“social network”, “blogs”, “edits”, “invitation”);

when translating (from English) into other langumggoid confusing terms;
gender sensitive wordings;
forums should have a prominent place, as they mylelyhappreciated (while the active
communication via the “wall” is less valued)
Main functional/technical usability components/crit eria are:

menu navigation: simple, clear and logically staetl;
breadcrumb navigation and “backward” button;

feedback mode: informing users of the success eir thctions (or the lack thereof);
including a monitoring and preface function;

well-functioning search function in general andaton-based in particular (for search in
the local area);

well-functioning sort function (most recent newsgishould appear on top);
editing tool;
spell checker;

option to create groups of relevant others (= fidl, together subgroups, e.g. a group
“Travel friends” with the subgroup “Hiking friends”

uploading pictures should be easily feasible
pop-ups with advertisements are avoided;
no flash;

font size should be changeable;

no scroll-down should be required.
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4.2 Workshop type 2: Communication patterns in soci al networks

The workshops’ core exercise was to explore theesire, involved social groups and
communication patterns of the participants’ sooetivork. The participants were asked to
illustrate their social networks (artefact) angtesent it to the workshop group. In a second
round, they created a group vision about the ideddork in the future (ten years later) as
basis for an in-depth discussion. Group visionpéeito deduce technical requirements for the
Go-myLife platform.

This Workshop type was held three times:

1. (explorative) Workshop in Vienna / Austria (eiglarficipants: 1 male, 7 female)
2. Workshop in Weikersdorf / Austria (seven particiiza3 male, 4 female)

3. Workshop in Derby / UK (five participants: 3 makfemale)

The presentation of the workshop results are divieo two sections. In Section 4.3.1 the
investigations of older people’s social network aresented. Section 4.3.2 introduces the
future visions of the workshop participants abat ideal social network.

4.2.1 Methodology of analysis

The qualitative data of the analysis relies onitftgvidual presentations of social networks,
group presentations and discussions of future ngsi®he presentations and discussions were
tape recorded, transliterated, coded with MAXQ@HAanalysed and systematically
summarised. At least two researchers have beervat/on analysing every transcript. The
findings consist of a systematisation of relevasici@ generalisation and an interpretative
framework. Direct participants’ quotations from tAestrian workshops are translated into
English by the authors.

In addition the artefacts (visualizations of pap@nts’ social networks) were analysed
according to Jansen (2003).

4.2.1.1 Sample description and social demographic c¢  haracteristics of
participants

Following a convenience sampling approach, 19 perguarticipated in workshop type 2,
among them five men and 14 women. In Austria foennand ten women and in United
Kingdom three men and two women were asked to aeaheir social networks and develop
a vision for an ideal future social network.

%6 MAXQDA is software supporting the analysis of Gtailve data.
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Table 16 Participants by country and sex

men, N women, N total, N

AT 4 10 14
UK 3 2 5
total 7 12 19

More than half of the participants belonged to@heo 65 age group; a quarter was older and
less than a quarter younger.

With regard to their educational level, half of gharticipants had an academic degree; nearly
half of the sample had completed secondary schidlewhere was only one person with
primary school as their highest degree.

Reflecting Go-myLife’s core aim of developing a tidam for urban computing, the main
focus in the recruitment of participants were ibam areas (Vienna, Derby); however one
control group from rural area was included too (kéesdorf).

4.2.2 Analysis of the communication patterns within one’s social network

In the first task participants illustrated indivally their ego-centrid social networks, using
the metaphor of islands around individuals; witke thbjective of learning about the target
groups’ existing social networks and initiating tihénking process among participants about
possible changes in their SNs with increasing adee analysis of the workshop results
showed the homogeneity of the participants’ “isEnidom the two Austrian workshops, thus
the results from Austria were summarized in oneptdra The presentation of results starts
first with the artefact analysis (Chapter 4.4.1ahyl then introduces the detailed findings for
the Austrian (4.4.1.2) and the UK workshops (43).1.

4.2.2.1 Artefact analysis of the ego-centric social networks

From the 19 older people, who participated in Whdgstype 2, an analysis of 18 artefacts
(visual representations of their ego-centric sooetlvorks) was conducted. One artefact was
not labelled and thus not included in this analySrem the 18 analysed SN visualizations, 13
were originated from Austria and five from UK.

The artefacts were investigated as following:

- the physical proximity of the visualized social gps to the “me”

- the type of connection (fine, thick, continuougemupted) between the social groups and
the “me” and

- the size of the visualized social groups.

27With ego-centric networks one means ,the aroufatal person, the ego, anchored social networktigén, D. (2003).
Einfiihrung in die Netzwerkanalyse. Grundlagen, Mdtn, ForschungsbeispieW&wiesbaden 2006, VS Verlag fiir
Sozialwissenschaften/GWYV Fachverlage GmbH.

. p. 80)
Version: 1.0 0 Authors: Maria Schwarz-Woelzl, Teresa
y Life Holocher-Ertl, Claudia M. Fabian, Margit Hofer
Date: 09/08/2011 Page 71/111




AAL Joint Programme AAL-2009-2-089

According to these three parameters a rankingesttial groups was conducted, defining for
each represented ego-centric social network thet mmpgortant, second important, third
important etc. group. In the course of the analigdisrned out, that the family members were
visualised by a number of diversified “islands”. dnder to facilitate a sound comparative
analysis between social groups, the diversified bess of the close family (e.g.
grandchildren, children, life-partner/husband/wifegre consolidated in one group: “close
family” and the breakdown of social groups per iggrént re-investigated.

Figure 1 Ranking of social islands around the egacaording to importance

The first ranking (without group variable “closerfdy”) showed that nearly three-quarter of
participants (13 out of 18 participants) visualizgther the close family, or subgroups of the
close family, such as their spouse/partner, chldre grandchildren as the most important
social group.

The country comparison, showed a clear differeirtéiustria nearly all participants (12 out
of the 13) sketched their close family as the nmagbrtant social group (= nearest “island” on
the visualizations), where in UK only one persosualized the close family as the nearest
“islands”, two had social friends as the most int@ot group, two displayed their work friends
and one patrticipant visualized activity friendgfas most relevant social group.

On the second rank more than half of the sampleo(t®f 18 participants) visualized other
members of the close family again. This time thoeeof the five UK participants were part of
this group. Nearly half of the sample displayediadciends and only one participant referred
to neighbour friends.

Groups represented on the third rank were divedsifA third of the sample mentioned their
social friends, while one quarter of participantmia visualized some part of their close
family. Three out of the 16 participants illustitepiritual/religious groups (e.g. church) on
the third place.

The fourth rank was split up between activity fdensocial friends, and spiritual/religious
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groups.

The investigation using the group variable “closenily” showed very homogenous results for
Austria: nearly all participants (11 out of the 12 papgamnts) had the consolidated group
“close family” as the most important group and éigeiarter of the sample visualized social
friends as the most important group following these family. Among the remaining three
participants, one man had distant family membera sscond group (he mentioned no social
friends at all), another man illustrated voluntegras the most important group after the close
family and one sketched his spiritual friends is 8N.

In UK there was a bigger heterogeneity of social grolipgre was less focus on the family
than in Austria (it ranked on first place for onat of the five participants and on second by
three out of the five participants) but activityefids were closer to the “me” than in Austria.
Activity friends were visualized among the four s#st social groups by a large majority (four
out of the five) of UK participants (compared tootwut of the 13 Austrian participants). But
also the spiritual/religious community (church) wasualized among the closest social groups
by three out of the five UK participants (comparta three out of the 13 Austrian
participants).

In investigating which social groups will become mmamportant or stay important with
increasing age, the results showed similar tenésrfor Austrian and UK participants:

Family and social friends were visualized as behemost important groups when growing
older, but also spiritual/religious groups and ttearganizations were illustrated as moving
closer to the “me”.

Analysing the social groups which are foreseeratioafwvay with increasing age, the artefacts
showed that colleagues, activity friends and vaanhg will become less important.

4.2.2.2 Analysis of the presentations of individual social networks - in Austria

In this section the results from the analysis @& tinal presentations are introduced from the
Austrian workshops in Vienna und Weikersdorf.

Family

In the Austrian participants’ SNs, the family wde tmost important cluster for nearly all

participants. The participants mentioned childrearents, siblings, grandchildren, but also
stepchildren, sister and brother in law and thaitdcen, stepdaughter and —son as well as
godchildren or their children’s animals as parthe close family (a detailed list can be found
in the Annex).

On the f' and 29 rank position were mainly very close family menshelike spouses,
children, grandchildren and parents. From tH& rank position many different family
members are mentioned and include also stepdaughtestepsons, parents-in-law or even
children’s pets. Nearly all participants mentionggkir own children, grandchildren and
relatives as part of their social networks. Wiveasbands and partners of lives were only
mentioned, when the partner participated in thekalwop too. Then, the participants declare
him/her as the most important person in their life.

“Central is my wife of course” (male, Austria /rdrarea)
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“There is me and my husband; he belongs somehawetaf he wants to or not
(laughing)” (woman, Austria / rural area)

The types of relationship with the families areydiverse. While some of the participants
have a very close relationship to (some) of thdéildcen, others state that the main
relationship is established with the grandchildrevhere the participants also play an
important supportive role in child-care. Relatioipshwith the participants’ own brothers and
sisters are not always problem-free and - espgondth regard to the future development —
it's not clear if the relationships will continue be kept alive. Apart from the close family,
other relatives are predominantly seen occasiofiatlymportant high days and holidays and
do not play an important role in the participaststial networks.

“I meet the rest of the family very seldom, onhsdaimebody has an important
birthday or for Christmas, but we contact them doyyphone or sometimes by e-
mail” (woman, Austria/rural area)

Concerning theeommunication with close family membersregular face-to-face meetings
and telephone conversations are seen as most enpaoneans of communication. E-mails are
already used as well and Skype with those familynbrers who live at a distance. For family
members at a distance, occasional meetings, phallseand sometimes e-mails are the main
means to communicate. Only three participants iatia actually use Facebook, but state that
they would not use this platform to contact thearglchildren as it is perceived as intruding in
their private life.

There were only two Austrian participants who dat mention a member of their family in
the first place: A woman from the urban area memibher social friends in the first place,
and a man from urban area referred to his ex-aplies from work in the first place.

Social and activity friends

After the family, an important cluster is represehtby social and activity friends. The
participants have intensive contact with their abdriends, where some of them have
originated as far back as their school days. FeEeard mainly an important emotional support
and help participants to broaden their personaizbor Themeans of communicationare
diversified and range from meetings and phone-tallhe exchange of e-mails. Facebook is
used by one participant to stay in contact withlest friend.

“The biggest group represents my Austrian friendfiey constitute a big
emotional connection. We exchange opinions — thigery important for me.”
(woman, Austria/urban area)

“The friends - [together] we have a huge emotioeathange, but also assistance
and consultancy. We are a diversified group, thare a lot of emotions and
cultural interests — this is very multi-layeredw@man, Austria/urban area)

After the social friends the group of activity fnds is related to sharing the same interests and
hobbies. A large majority of Austrian participahtss some activity friends, related to sportive
activities, volunteering and spiritual communitiétere face-to-face meetings are the main
means of exchange and communication.
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“There is my Qi Gong and Feldenkraly(...) the writing and my consulting
group — these groups are all emotionally very imtgot. The choir has also
become emotionally very important for me.” (womAuastria/urban area)

“I have my gym colleagues; they represent a lotfuof. | have my travel
friends, who represent fun and broadening my horiziohave my senior
association, which is very relevant for me and Véany political activities in
the local community.” (woman, Austria/rural area).

Neighbours

For the Austrian participants, a good neighbourhmsodnportant. Some of the participants
have good relationships with their neighbours, witeay, for example, look after their
children. Some of them have also a very good meiahip with the neighbours of their
parents, who keep an “eye” on them and inform thigleen, when something happens with
their parents. Neighbourly help is mainly seenngssrumental support and gives participants a
good feeling that somebody is “just” here. It iséd on face-to-face meetings.

“One island is the children of my neighbours, theme my immediate
neighbours with three girls; they visit me regujafbr a play afternoon; we
have been doing this for years” (woman, Austriaamlarea)

“There are two women who live in the house of mgepis. When | visit my
parents, they are very important for me, they ameeanotional support for me
when there are problems, they are right there anfitst place, | like them very
much” (woman, Austria/urban area)

Working friends and colleagues

Old contacts from work are still important and ntained from some participants. Although,
face-to-face meetings are rare, the regular exahgiage-mail or letters is still appreciated.

Visions of the future social networks

Talking about the personal social networks in 10 yas, the following changes are
expected:

Less contact with grandchildren, when they growepld

Losing activity friends (due to limited mobility drcapability)

Losing interest groups (due to limited mobility azapability)

Losing a secure environment (due to changing pdédemicile)

Losing good neighbours (due to changing place aiidite)

Losing working contacts (due to decreasing int¢rest

Hopes for the future are:

%8 The Feldenkrais Methodvas created by Mr Feldenkrais and is designednfarave human functioning by
increasingself-awarenesthrough movement
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That everything remains as it is

More time for new hobbies

More time for important contacts and friends

More grandchildren and observing how the grandohiidyrow older
Not having to provide home care to one’s parenysrame

4.2.2.3 Analysis of the presentations of individual social networks - United
Kingdom

The presentations of the participants’ social nekewan UK can be summarized as follows:
Family

A number of participants started with the presemmaof the family members (like parents,

children and grandchildren) and highlight the intpoce of this group for support giving and

receiving. One participant also distinguishes betwelose and distant family, since he also
has family in America, Ireland and Australia.

“....most important group of people here would befamyily; close family and

some distant family. In other words, | mean, I'eéfamily in America, I've got

family in Ireland, I've got family in Australia arsb keeping in touch with them
Is important. (man, UK)

Activity and social friends

Other participants started with the activity frisn@he “islands” of activity friends was related
to institutions; such as clubs (social club, gdlibc agility club, dog club, bee club, quiz
nights) or shared activities, like biking, gym, fgdloliday, choir or walking. Social friends are
important for exchanging emotional support andrexteconnected with a specific activity.

Church

Four out of the five participants mentioned the rchuas important part of their social
network; as religion helped them terjoy and balance their livés

“..the same with church, really, | tend to sortja$t go to church and not do an
awful lot for them” (woman, UK)

“...very close, or | like to be, to family, to churtfwoman, UK)

“...oh yes, | am a member of...well I'm just a memlber congregation at our
local church and | also volunteer to help out ascmas I'm asked to do when |
can. | used to be more involved when | was motiegcbut | do what | can
when I'm asked to do something, so that's impottame and that's like on a
weekly basis. (man, UK)

“The church, church I'm very involved down therghatihings going on and
again that's face-to-face.” (man, UK)

Neighbours
Neighbours were only presented by one participdnthe UK group. It seems that the
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neighbourhood is getting more and more importatténfuture vision but not at the moment.
Working and school friends

Besides the social and activity friends also sclamal working friends were listed in the social
network presentation.

Although participants use all kind of communicatfossibilities like meeting each other face-
to-face, phoning, using email and even Faceboaky think that face-to-face is the most
enjoyable way to get in contact with the diverseugis mentioned above.

Visions of the future social networks

In ten years’ time, the participants’ life will getore balanced and a lot of pressure will
disappear with retirement. The contact with workamgl activity friends will change or maybe
disappear under certain circumstances. In contoa#itat, the contact with family, relatives
and close friends will further intensify. Also theieed for health support will increase to cope
with physical impairment in future.

Two participants do not even want to think abowarges in the future and still hope, there
would not be many for them.

“...well now, | don't even want to think about thetdon't want to dwell on that
because it's obvious that I'm one of the older nemlof this group, and so
therefore | don't look too far ahead.” (man, UK)

“...I'haven't put that this will change because I'ompng it won't for the next...I
still want to go to dog club, I still want to keapy bees and so on, so | actually
haven't put that that will change, although it mdy, who knows what the future
holds.” (woman, UK)

4.2.3 The ideal social network in 10 years — presen tations of group
visions

Participants from all three workshops were requitedelaborate a vision of their social
network in 10 years in groups and visualize thenthsn same way as their individual social
networks. Each group had to present their visiod dmscuss it with other workshop
participants. The objective was to understand thiew of the participants regarding how their
social networks should ideally look like in thedte (without sticking too much at what is the
status currently) and thus understand the partitgalesires, values and requirements that
can be used as the basis for technical developrmrenthe Go-myLife project. The
presentations of the different visions of the gapd the subsequent discussions were tape
recorded, transcribed and codified. The resultpersented in the following section.
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4.2.3.1 Vision “household with friends”
Group 1: four women, Austria / urban area

Figure 2 Vision “household with friends”

In their vision of the ideal social network in 18ays, this female working group elaborated a
concept of their ideal future place to live. Basgdthe wish to stay independent as long as
possible without being a burden for one’s familjpeyt suggested creating a common
household with friends The participants of the female working group winget closer with
their social friends, where privacy issues arermapairtant factor in the exchange with others.
It seems that participants want to increasinglyaurd themselves with people they trust and
where deep social relationships are already ineplBlevertheless even when being enclosed
by social friends the possibility to retreat at amge and to be independent from others is
essential. Financial issues concerning the fundihghis household of friendsshould be
regulated by the public authority. They envisioshared building with their social friends,
where everyone has his/her own apartment andfer @s possible independent, but there are
common places where they can meet and socialise.

Facilitator

An important role in thi©iousehold with friendgs the “facilitator”, who is a kind of caretaker
and enables the residents of the household toalidenomously and stay independent with
increasing age. The facilitator is seen as a comcson, operating as an information node,
helping with information regarding:
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- any issues related to the house and the departnfigat8Vhom to call if the washing
machine doesn’t work?”

- any issues related to health, likeehich doctor should | consult?”

- administrative affairs, likéwhere to go?”

- the coordination of internal resources, Ifkého could cook for the neighbour?”

- internal conflicts, being a mediator if the sitoatdemands it

Committee

The “facilitator” should be a person of trust, wbould be contacted if help or information
about a specific topic is needed, but the “commiti@ctually decides, what happens in the
“household”. This committee is formed by the restdehemselves, who would like to be self-
determined and autonomous as long and as possible.

Residents

The residents of this “household” should be friemms people known to each other.
Participants also discussed whether the househudld¢ be open for young people and
families in order to get a slight age-mix, but saohi¢hem were worried that this might lead to
them having to take too much responsibility (ehgotigh babysitting services), so they agreed
to have a maximum age-diversity of approximatelyy@ars. In eaclhousehold of friends
there should be not more than 20 residents to #eepize small and manageable.

Summary of “household with friends”

This vision stresses the importance of the “localghbourhood” and the peer-to-peer
interaction with increasing age and suggests awigihere social friends become part of this
local neighbourhood.

Social friends are the most important emotionalpsupand help to fight against increasing
social isolation, but also provide instrumentalsup (e.g. through cooking for each other).

To make this vision happen smoothly and autononmypustspecting the increasing
requirement for privacy, it needs a “facilitatorha

- screens relevant information according to oldemppes) needs.
- organizes the instrumental support
- acts as mediator

The public administration is only seen from a ficiahperspective as enabler of this vision.
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4.2.3.2 Vision “a “residential-free” society for ol der people”
Group 2: two women, one man, Austria / urban area

Figure 3 Vision “free society for elderly people”

Envisioning the ideal social network of the futdhe gender-mixed group with two women
and one man elaborated a new concept of livingnammusly until an older age and called it
“residential-free society for older peopleThe group members claimed that the term and the
concept of current older people’s residential horaes not perceived as adequate and
motivating. In their opinion many prejudices aresasated with this terminology and the
aging society in general, where the reflectiongalitics and media often leave the impression
that older people are worthless, take the moneth@fyounger generation and are simply a
cost, an observation which is also reflected irdigts from William and Garret (2002). But
participants thought that not only people who lieolder people residential homes suffer
prejudiced by society, but also the nursing s&fhsufficiently valued in today’s society and
has to work hard for low salaries. Thus, in thenam of the participants, the poor
appreciation of older people and the support shdkes themselves feel like “fringes of the
society”.

Similarly to Group 1, the participants of Group Blwto be independent as far as possible and
hope that with increasing age they do not burdeir families with their daily concerns. The
family is perceived in this future vision as prawiglimportant emotional but not instrumental
support. Nevertheless, the vision of this groufpisreate a society which is free of residential
homes for older people and properly supports giéeple.

The most important pre-condition to enable thisovisis defined by the group as thecess
to and support by nursing services and accompanyinmedical aid- especially when older
people still live in their own homes. To make thigport happen the group envisions not only
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the appropriate financial funding by the governmént also a growing acknowledgement of
the value of the nursing staff, to make an appateraging possible.

To combat potential loneliness of older peopleghsicipants require “places for encounters”
— understood as places to meet other people. Ipatieipants’ vision these places to meet are
visible, non-political and accessible for all irgsted older people, and are provided by a range
of agencies, from voluntary associations, througterest groups to inter-generational
residential homes.

In addition civic engagement plays a role in thision, where political interest groups and
participative media should allow older people tketpart and be represented in civic society
and political decision making.

Concerning the phase of life when living indeperlyeis not possible any more, participants
think thatmore information about different ways to residewith increasing age should be
provided via information resources. Older peopleusth be invited to think about different
accommodation options in good time in order to bk @0 organise everything which is
related to their new environment and get familighwheir “new” homes. Experiences from
others show that the closer the day for the relosatomes; the less the older people want to
think and speak about it. The participants enmisgoflexible system, where the residents
could choose according to their preferences whasehold or residential home they would
like to move in. Some would like to live togetheittwyoung people or families; whereas this
is exactly what some would like to avoid and areking for a household with people of the
same age. Some would prefer a household with asiriidle preferences and needs are quite
varied and should allow everybody to find the lsedtition.

Retirement homes should not be associated withtag)etvhere old people are deported.
Participants highlight the fact that with growingeait becomes more and more difficult to get
to know new people, thus a secure and familiarrenment could be very supportive. And in
their vision people who get to know and become sitened to each other in the above
mentioned “places of encounter” could then chodevéoin residential homes together.

Summary of “a “residential-free” society for older people”

This vision stresses the importance of “placesnagbanter” which provide the opportunity to
meet like-minded people and receive emotional sdppbus again, it is the local community
which is stressed and looked to, in order to flghtliness.

Instrumental support is mainly seen from the sileussing and medical services which have
an important role in this vision. But instrumengalpport is also required concerning the
planning of one’s life with increasing age (fortersce via information services about future
residential opportunities).

The public administration is integrated into thision first of all via the aspect of financing
older peoples care services but also through oarigagement via interest groups and
participative media.
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4.2.3.3 Vision “my me — time for self-reflection”
Group 3: four women, Austria / rural area

Figure 4 Vision “my me — time for self-reflection”

Group 4, which was composed of four women, intredug new element to their future vision
— the focus on the “my me”. The members of thisugrthink that 10 years later, they will
have much more time for themselves and be abledatiemselves. In 10 years they consider
that maybe their responsibilities will be much muoestricted and their support for family will
not be needed so much anymore. This gives pamitsgédme” to concentrate more on their
own life.

The ideal SN in 10 years has three circles:

1% circle: To the first circle belongsitty mé and the family. For the women in the group it
is important to stay independent as long as passihtl to have more time to reflect on and
find themselves. In 10 years, they want to be Badisvith themselves without the fear of

old age. But family will be important in future toespecially with regard to children and

grandchildren.

2" circle: The second circle includes their friends and tbeinmunities of interests.

3 circle: The third circle consists of many different groufiiere are the relatives,
neighbours, former colleagues and the local comtpubut also “ex-friends”, who are
understood as those friends that are becomingrigssrtant with increasing age.

Reflecting about different ways as to how to stayrelationship with these three circles
different possibilities were elaborated:

The preferred possibility would be to reduce geplgi@adistance and create a social network
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that does not require physical mobility. This cob&lrealized by living together in a big house
with good friends or people they know well and Irdpeach other to organise their daily
lives. Or by the increasing importance of the lamahmunity and associations, which support
them, not only in finding new friends, but alsocontributing to the local society in general.
Also a caring neighbourhood, where neighbours becdoi@nds is envisioned.

If this physical proximity is not possible, new heologies start to play an important role in
the group’s vision. Participants highlight the fabat new media would allow them to
participate in associations even when having lichiteobility and stay in close contact with
distant family members or friends. Although papgamts prefer to stay in contact with others
via face-to-face meeting, they expect new technetotp overcome space and time, wHére

iIs not the physical room that determines proxintity the intensity of contact is the new
dimension of distanégman, Austria/rural area).

Summary of “my me — time for self-reflection”

This vision introduced the new element of the “mg’nwhich is understood as a (spiritual)
focus on oneself with increasing age.

The vision stresses again the importance of theatlneighbourhood” with increasing age and
suggests

- social friends becoming part of this local neighthmod and

- the importance of local associations, which provéeess to the local community and
help with finding new friends.

Thus either social friends or new friends of thealocommunity provide the most important
emotional and instrumental support and help totfagjainst increasing social isolation.

New media will allow overcoming geographical distanif this “moving closer” is not
possible in real live.
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4.2.3.4 Vision “technological support for participa tion”
Group 4: three men, Austria / rural area

Figure 5 Vision “technological support for participation”

In group 4 the participating men differentiate bedw the private and the public space of their
ideal social network in 10 years.

In the participants’ understanding the private spaca space, where people meet others face-
to-face, whereas theublic spacerepresents a space, where the real live meetitigathers
might possible or even not of interest. The pubpace is a space to participate or establish
new groups of interest and to contribute to socifetlyinstance through active participation in
political decision making. Envisioning the fututbge participants think that more advanced
technology will facilitate access to the public spaThey want “.that you have the
possibility of participating in public opinion foimg supported by new technoldgiman,
rural area) and take part in different online comities of interests. Thus new technology
will enable older people to still have an influenice public life when their mobility is
restricted and the emotional barriers to contaet people are higher. In this vision new and
easy-to-handle technologies will also help to conspée for age-related limitations, such as
voice-controlled operations that support peopléwisual impairment.

Group 4 agreed on the importancepoivate spacefor older peoples’ well-being and in the

group’s vision face-to-face meetings are the preteway to stay in contact with members of
the private space, such as friends or close famiémbers. Nevertheless, in the case of
geographical distance, new technology will faciétahe exchange of data between the
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members of the private space and help to overcomgsigal distances with better
communication possibilities such as advanced videbniques.

Regarding the handling of existing and new techgiels the participants’ vision would be
that the user interfaces become more intuitivehabtime is not wasted in trying to understand
and use new technologies correctly. In future, phetection and privacy of personal data
would be guaranteed and users will be enabled waide his/her content private and
anonymous at any time.

In general, Group 4 thinks that many technologigshsas mobile phones already have, and
will continue to have, a strong influence on tHe &nd life-style of human beings. Through

advanced communication possibilities such as Skyjo-telephony and mobile phones,

physical distances will be overcome and we willaide to get in contact with even distant

family and friends almost whenever we wish.

Summary of “technological support for participation ”

This group stressed the importance of civic pgréiton despite the fact that with increasing
age we feel it more difficult to contact and dissusith people we don’t know. New

technologies are seen as important enablers fer plelople to get involved in e-participation
and thus still be able to positively influence floéure of one’s children and grandchildren.
The public space is the area, where technologyestggb participation in polls, discussion
forums and (political) interest groups gives anhattative voice to older people to shape
their own and their family’s future.

In the private space, which is seen as the plaeremtelationships with close family members
and friends are maintained, new technology willhaplace (e.g. via video-telephony) only if
face-to-face meetings with loved-ones are hindesegeographical distance.

Version: 1.0 0 Authors: Maria Schwarz-Woelzl, Teresa
y Life Holocher-Ertl, Claudia M. Fabian, Margit Hofer

Date: 09/08/2011 Page 85/111




AAL Joint Programme AAL-2009-2-089

4.2.3.5 Vision “The neighbours as self-aid group”
Group 5: three men, two women, UK
Figure 6 Vision “Facebook for SN”

In UK the vision of the ideal social network in tgears is elaborated by all five participants
together. Participants define the main clustetbheif social networks in 10 years as follows:

1. “Me”, is in first place and in the centre of the sbaiatwork, where “me” also included
the spouse who was seen as a part of “me” like

“With me | didn’t actually mention my wife spec#ily because we are as
one.” (man, UK)

“I would think if somebody is married generally sg@ng, that is the situation,
you just think as one.” (woman, UK)

2. Family is on second place. In 10 years the family will be part of the SN, even though
it is not clear how often real face-to-face meetivgll take place, which is strongly
determined by the geographical distance of famigmbers. In addition there could be
some family members with whom participants might wish to stay in contact in the

future.
3. Neighbourhood: This vision emphasises the importance of a carieghibourhood,
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where people living in the surrounding area aren seecentral to instrumental support. In
this vision participants highlight the importandeneighbourhood support and claim that it
will be important to collaborate together in takiogre of one’s neighbourhood and the
close friends who live nearby as one’s age inceatbe aim of this surveillance is to

make sure that everything is okay and be abledpard if specific help is needed. In the
participants’ vision more communication and intéiat especially with neighbours, is

encouraged — also by the use of new technologies.

“So we actually go up to see her once a week,gstk ‘are you okay, do you
need any shopping?’ ....” (woman, UK)

“So | think it's just thinking a bit more of eacther as well, because once you
start doing that other people I'm sure will stadinlg that back. And even if
they don't, it doesn't matter, you can only do wmat can do.” (woman, UK)

. Activity friends: Activity friends are understood as friends, who eeforming activities
together with the participants, such as meetingtupe dog or beekeepers’ club or going
on holidays together. In ten years these friendg n@ be there anymore because the
current relationship is related to the specifiaéigt and people may not share the same
interests anymore or might be hindered from cagyn with the activity by decreasing
capabilities.

. Social friends: In contrast to activity friends, social friends ai@ related to any specific
activity and are met up with in order to share pead issues. In 10 years, it is foreseen
that social friends will continue to be part of t8N, where the frequency of face-to-face
meetings will again be determined by the geograpldestance. In addition, even good
friends can change over time, where new people mhigtome friends and replace others.

. Church: In the UK focus group, the church plays and wilhtoue to play an important
role in 10 years, although the participants wengeggoung compared to the two Austrian
groups, where the church was not mentioned afabtfian participants rather referred to
alternative spiritual communities, like druid greugnd Feldenkrais).

. Health institutions and support in general: Health institutions are foreseen as becoming
more important with increasing age. The participawant there to be a continuity of
health care workers, to enable them to establisdladionship of trust with one person,
who knows the whole details of their medical higtoFherefore, the UK participants
envisioned a small team of health workers, who @@ive them competent support and
advice.

“So in visionary situation | would far rather haa® on-going relationship
with a little team, a small team of health work#rat would deal with any
issues and maybe even pre-empt things, becaukeioatvice.” (woman, UK)

Having described the social network in 10 yearspasicipants elaborated ideas as to how
new technologies could facilitate and support trntaining of relationships with the groups
of this social network. This exercise was donengi§iacebook as example.

Possible benefits of Facebook

In general Facebook is perceived as quite usetdysly all voted for it. Only one male
participant was not sure about its usefulness alypeivacy issues.
For the participants, Facebook can support usegsiickly gaining new friends. It could also
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be used to stay informed about one’s own childneth grandchildren who post news there.
For some of them, they could feel more involved mvhieey get more insights into their
families’ activities.

Interviewer: “Do you have family and friends on Fedook?”

“oh yes, you see I've got five sort of teenage ddduildren and | know
they all go at it, yes, so yes, oh yes” (woman, UK)

“It actually is a very...it's just nice really, youst feel...you feel more
involved, you know.” (woman, UK)

Participants also thought about new possibilitesise Facebook, like organising sponsored
events by creating a group or asking for help. $tebelow shows in short the information,
which would be interesting to have for each SNtelus

- Family

o News “what is happening in the family members’ §ve
o Asking for help
0 Exchanging news, especially from family members Wiwabroad

- Activity friends

o News
0 Exchanging information about shared interests
0 Just staying in touch

- Social friends

0 “Light-touch” about what is going on
0 Making an appointment

- Church

o News
0 Integrating new members
0 Building interest groups

- Neighbours, support and volunteers

0 Asking for help
0 Being informed about general issues
o A worry: maybe burglars could get the informatiaweell

- Police Station in the close surroundings

o News
0o Being informed about general issues

- Health and social care

0 News
0 worry: maybe too much of their private informatimnght be available on
Facebook
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Summary of “Facebook for SN”

This group’s vision stresses the importance of ldoal community and reciprocal mutual
assistance between neighbours to support the indepe living of older people in their
intimate environment. Although care, health andnesecurity services (e.g. police) are
foreseen as playing an increasingly relevant raté Vater age, this group envisions mainly
close neighbours and friends interacting more ¢tyoaed taking care of each other. New
technology could facilitate this mutual help systand make it easier to observe each other,
ask for help and retrieve relevant informationtfo support of one’s everyday life.

4.2.4 Summary of Workshop type 2: Communication pat terns in social
networks

During October 2010 and March 2011 three workshaipls older people were held in UK
and Austria with the aim of investigating the sbciatworks of older people and developing
requirements on how to support these social nesvasing the Go-myLife platform.

The workshops were based on the elaboration of cegtiic social networks of the

participants and the development of visions of itteal SN of older people in the future,
which enabled the researchers to deduce techrpgdication scenarios and requirements for
Go-myLife.

4.2.4.1 The social networks of older people

In the social networks of older people the closuifigis both the most important and highly
diversified social group, which ranges from spousdsldren and grandchildren to older
peoples’ siblings and their own parents. Close liamembers provide emotional support and
require a lot of instrumental support from oldeople, who are heavily involved in child-care
and are care givers to their parents. After theilfarocial friends (in Austria) and activity
friends (in UK) are the second most important gramal a source of reciprocal emotional
support, where the latter ranges from gym and wglkiiends to friends from the bee club or
the church. Also volunteering is a relevant “islan®elatives living far away, former
colleagues and neighbours are among the sociapgmhich are less important for the social
life of older people.

Whereas the importance of relatives living far avaaigl former colleagues tend to decrease
with increasing age, the neighbours are considémedecome increasingly important and
sources of mutual help in later days. The partitipaagreed that the relationship will be
influenced by geographical distance and the growigeg of grand-children. The role of close
family members in later days is seen diversifiedttiBipants of workshop 2 agree that the
relationship will be influenced by geographical tdixe and the growing age of grand-
children. But opinions differ in how far the famiill still be the most important social island
in later days. While some participants say thatfamaily itself will become less important and
one might also choose with whom to stay in contaabot, others are convinced the family
will stay the most important social group with ieasing age. Social friends are considered to
become a highly relevant source of emotional suppdater age and activity friends will be
part of older people’s SN in future, if it is reddtto less physical activities, such as religious
or spiritual activities.
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Vision of older peoples’ SN of the future

The discussion of the ideal social network of olpeople with increasing age, showed several
important aspects which can be summarized as fellow

The importance of the local community — in the Ideam seen as a community where
social friends live under one roof together andvigle each other with emotional and
instrumental support. Different aspects were maetioregarding how to support the local
community (with the help of new technologies):

o First allow people to better connect with the locaimmunity (access to
existing associations, being informed about astioaiactivities, participation
over distance)

o Create and establish local community of neighbeths look after each other,
provide help to the community members and allowrthe live independently
as long as possible.

The importance of social friends — and partly clésmily members — as a source of
emotional support, where new technologies coul@ teelovercome geographical distance
and provide the feeling of “local proximity”.

The importance of civic participation, where newhigologies enable older people to take
part in political and civic decision making andergst groups to shape the future of their
children and grandchildren.

The importance of instrumental help to allow livimgdependently until later old age,
where the filtered and sorted provision of inforimathelps Slow-Goes to cope with
every-day problems, and also facilitate the plagrahone’s future life in various kinds of
residential homes in the No-Go Phase of life.
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5 Summary and conclusion

5.1 Description of the target group

Ample evidence suggests the importance of sociatioes in maintaining quality of life for
older people. Meaningful social interaction is essé for health and well-being; it leads to
lower rates of depression, decreased risk of demertd lower mortality rates. Social
networks have a dual function: the provision ofiglosupport and social connectedness, and
research suggested that having social networksitichtde diverse types of relationship is
better than having restricted networks in termgaxfd health and wellbeing.

The core aim of the Go-myLife project is to makeoatribution to support the social network
activities of older people. The Go-myLife platfomull provide a technical infrastructure for
older people to continuously and actively involtiernselves in their diverse networks, which
may consist of “islands”29, such as family, sodia@nds, neighbours, interest groups, local
service providers and associations. With Go-mybifger people should be enabled to more
easily give and receive support, information, add@, communicate directly and safely with
their “islands”, enhance their social wellbeingrbganingful interactions with relevant others,
and all this despite decreased mobility or timestints.

But what are the main “islands” of older people dmiv does this change with increasing
age?

Family ties are an important source of joy (e.@angichildren) but with a strong notion of
solidarity with the younger generations and themadive feeling of giving support to them.
The results from our workshops show the importafdamily relationships in the early years
after retirement and highlight the uncertainty relgeg future family ties with increasing age.
Although close family relationships are also wishHed during older age as a source of
emotional support, it became clear that thoseiosighips may change as grandchildren grow
older.

The findings from literature suggest that friengshcontribute to the psychosocial well-being
of older people in more positive ways than fam#jationships do, as peers often share a
similar life situation (e.g. retirement) — a findinwhich is reflected in the Go-myLife
workshops as well. Central to a ‘good life’ in ole is the value attached to inter-
dependence: being part of a community where pemgpte about and look out for each other; a
determination ‘not to be a burden’, especially wse family; and an emphasis on mutual help
and reciprocal relationships (Godfrey, Townsendle2004). Thus the local community and
neighbourhood play an increasingly important raielater life, intensified by the fact of
limited mobility and capabilities which make distaalationships more difficult to maintain.

Looking at the role of new technology in older plesplives, it is well documented that older
people use ICT substantially less and have lesskills compared with other age groups.
Socio-psychological factors such as a general tdogg anxiety, or negative perceptions
about the amount of effort required to learn to aseew technology, often accompanied by
the assumption that they have no use for ICT, anm@gesof the factors that explain the low ICT

29 This metaphor was used in the participatory wookshfor illustrating the groups within one’s soaiatwork.
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use. Additionally, older people often regard thearfor perception of complexity as their own
fault and not as a failure in the design of théntetogy. Aside from physiological and socio-

psychological considerations, there are linguisticriers which have to be taken into account:
the dominance of English terms or poor translatiohshem (e.g. German Facebook site)
might be an obstacle for older people, which isficored by scientific literature as well as by

the findings from our workshops.

Research (as discussed in chapter 1) shows thalenpbimnes are currently used by the target
group only on special occasions and casual convansa.g. when missing a train or in an
emergency. But the increasing acceptance and usewfmedia (internet, e-mails, SN),
especially by the baby-boomer generation indicdked mobile phone usage might also
change with time. To cope with the challenges obieophones, older people often have an
‘innovator’ within their social networks, who supp®them with new devices or services.

However, apart from usability problems and thetsslaeffort of using new technology, most
workshop participants have a positive attitude tolwdaechnology and stress the usefulness of
modern communication technologies. They considerp&ifforms as a mean to help lonely
people where the members can get a wider circl&iaids. Senior platforms are slightly
better rated than mainstream SNs (Facebook) asothenunication with peers is described as
“more interesting”.

An investigation of four existing online social werk platforms (chapter 2) for older people,
suggest a typical user profile: female, around &y old and partly still in gainful work. She
participates more as information-taker rather tirdormation-provider and prefers to stay
anonymous. Further, she uses the senior platfontystioree to four times per week with an
average duration of only two to six minutes. Shefgms local information and networking; she
iIs more actively communicating via the interactifacilities and suggests face-to-face
meetings more often than her male counterpart.iShet fond of voting and chat but prefers
forums due to the anonymity they provide. Therefmesonal information that she shares with
others needs to be kept in a secure private spdoen she has problems with the SN platform
she has found some friends in the online commumityo advise her on how to overcome
these issues.

So how can Go-myLife improve this experience ofeolgeople in online SN, offer relevant
services to older people and overcome technolobeaiers?

As a major output of this WP, the following sectiall suggest major components for the
architecture of the Go-myLife platform, coveringabsity and features. The list is derived
from the research described in the first chaptewek as from the case studies of senior
platforms (chapter 2) and the seven end-user ievobnt workshops undertaken (chapter 3).

5.2 Usability

“Simple as possible” is the paramount requirement d& senior platform, with as few
advertisements as possible. Navigation icons alwagsl to be in the same place as changes
are irritating. No flash or banners should be usedhey require an unnecessarily high strain
on perception.

Further components of a user-friendly senior platfare:
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Stability of architecture and design

Any change in design and architecture is confutanglder users, thus, once the SN platform
has been launched, no change in design and appsbaald be made.

Security and privacy

The ideal SN platform is absolutely safe. No infation could be retrieved by outsiders.
Older people are extremely sensitive concerning gabtection. Thus security is a must for
the Go-myLife platform.

Reliable search and sorting functions

As older people tend to spend little time in onl®iE and they are less IT literate, clear and
reliable search outcomes are crucial in order wdhany discouragements. Effective sorting
functions to help access the most relevant infolonadre vital to avoid the user getting lost
and overburdened with too much information.

Gender aspect

Since women are the main users of senior platfothes,provision of facilities has to be
carefully reviewed from a gender perspective. Thsparticularly an issue regarding
translation into languages where female and mahelgys are used in the grammar: gender
sensitive wordings are important to gain femalesiseceptance.

Easy profiling

Creating and editing profiles is an important oyadje and potential barrier for older people in
social networks. Therefore functions that faciétahe creation of personal profile pages are
recommended. The senior platform 50plusnet.nl cancbnsidered as a good practice
example, where the creation of the user profileaised on a multiple-choice questionnaire, as
people find it difficult to describe themselves hatit such help. Another example would be
step-by-step instructions on how to upload a pegicture.

Appealing design

Apart from careful design of the functions, thedal of the platform itself has to meet the
taste of the target group. (Guidelines on the dsmlours for older people have already been
presented in D2.4)

Easy navigation

To support older people in finding their way arouhd Go-myLife platform, it is crucial to
focus on only the most relevant functions and imiation. Further usability aspects have to be
reflected:

No scroll down should be required: older people twamavigate in a way similar to a
book; in other words, they want to “turn” the srsher than scroll down to look for
relevant information. “Back” buttons are thereforgortant;

Breadcrumb navigation tree is an important fourmhgtFinerday.com can be considered
as a good practice example where each functionsandce is marked with a separate
colour.

A preview function and feedback confirming the sagscof an action are important;
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Sort functions for criteria like date, topic or ot are important; the most recent news
should appear on top;

Fonts should be re-sizeable or large as default.

5.3 Potential benefits of online SN for older peopl e

It will be a challenge for Go-myLife to provide teses to support this diversity and complex
patterns of interactions in relation to the differsocial groups (“islands”) of older people.
The following potential benefits of Go-myLife anelated services can be considered for the
development of the Go-myLife platform. All of theane only feasible if the communication
area is safe and the architecture is carefullyctired and user-friendly.

Foster relationship with distant family members and friends

Despite the findings in the literature that friehiggs contribute to the psychosocial well-being
of older people in more positive ways than fam#jationships do, the link to family is a
priority for the target group themselves, accordm¢he findings from the workshops.

The majority of older people are instrumental aratarial support givers within their families
and they often provide far more support than tleyrselves receive. On the other hand, the
source of emotional support for themselves is tperrs. In particular, the friendships that
have been sustained for long periods of their titfiee contribute most positively to social
well-being.

Face-to-face meetings are the preferred meansmimcmication with close family members
and friends, but new technology can have a coraldierimpact in keeping and maintaining
relationships with family members separated byadice.

Potential services/functionalities:

Group building: Older people clearly alter their communicationdetur with respect to the
different groups they communicate with. Thus olderople would provide different
information with different wording to their groud travel friends, walking friends or close
family members. Thus the creation of groups is msaen a future older peoples’ SN where
each group of friends and family members shoulgdymarately and easily addressable, and
also where the communication history be documeaiebaccessible separately.

Video-telephony: The facilitated transfer of data (e.g. imagesiveen family members and
friends as well as high quality and easy to hawnileo-telephony could help older people to
stay in contact with distant family members.

Support local community and neighbourhood

Local neighbourhoods are enormously important fdeiopeople, where they may give and
receive assistance in their daily activities andgcipromote a sense of community, something
that seems to be of high relevance in combatinglinass

Newly retired people may be dealing with the chadle of moving out of their current
working-life network and may therefore search fiberaative social networks and community
activities, such as alternative paid work and/dumteering.
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Older people are also keen to meet new friends s¥tave the same interests. To find and
match themselves with people nearby is particulappreciated by the target group. The
potential of organising, finding and participatiimg (interest) groups is a highly appreciated
feature of SNs, and again, local groups are ofqdat interest.

Possible features and services are:

Neighbourhood self-aid groups:The reciprocal support and monitoring of neighboamsl
friends within the local community is becoming ieasingly important with later age. Self-aid
neighbourhood communities can be supported by Go{mwith a kind of “blackboard”
function where members of this group offer and esfjisupport services, such as gardening or
shared meals. Also the facilitated posting of stahessages within a well-defined group of
neighbours (to avoid data misuse) can support ka&help groups.

Information on local organisations and eventsAccording to the findings, one of the most
useful functions of existing online SNs is to geeWws about organisations”, which would
allow older people to stay up to date with locamoaunity life despite limited mobility. In
addition, easy to find information about culturalpcial, political and physical events,
especially in the local area, are highly valuedlaler people.

Service for match making: Functions that support the finding of like-mindestgpns sharing
the same interests or practicing the same acsyiéspecially those who are in their local area,
are highly appreciated. This has an impact on lgrofieation, where again 50plusnet.nl serves
as good practice as the data collected with theipledchoice profiling questionnaire also
serves to match people. Further, the 50plusnetenhiners receive an e-mail message with the
matches that have been found on a weekly basis.

Participation in interest groups related to politic s, religion, health etc.

After retirement it is still important to have anfluence on political decisions, this is
particularly valued by men. The (male) workshoptipgrants expressed strong interest in
discussing and participating in political issua#ex on the macro level (EU-wide) or in order
to shape their immediate environment (local comiies)i.

Also over time religion seems to become more ingrdrto older people, which helps them to
balance their lives. The church, as the repregeatatstitution of religion, plays an important
role as people are getting older. The same refeesdteric and/or spiritual affairs, expressed
in statements such as “to find myself more deeplyivorkshop participants.

Another important issue is related to older pedpheslth. For the target group long term
relationships with care services are desired, fgpsu growing older independently from
family support and to avoid having to move to restthl homes. Support for spouse
caregivers can alleviate loneliness and have atermg protective effect against deterioration
in the well-being of the caregiver. This suggebis provision of online self-help groups of
family care-givers.

The contact and active participation and experieesehange with those different interest
groups can be supported by services and functi&as |

Service to allow the launch of groups or forums

Groups are a highly valued interactive feature whparticipants like to share opinions,
activities, jokes and stories, organise theatfesteand other activities, and gain support and
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advices and companionship. The most appreciatedstopgroups are those focused on issues
that affect the life of the users (i.e. health) dmak deal with them on a practical level rather
on a theoretical or political level.

On the other hand communication via “walls” (e.gc€book) tends to be seen negatively, as
the communication patterns are semi-public and,tencbnsequence, to be superficial.

Functions to leave messages in forums and groups an onymous

As privacy and security issues are of high releeafor older people and workshop
participants reported their increasing reluctamcedmmunicate with people they don’t know
as they get older, functions that would enable agss to be left anonymously in forums and
groups are highly recommended. The suggestionas ttte user should be able to decide
individually if they want to join the discussion thin a group anonymously or fully

authenticated.

Political forums, online polls etc.

Concerning the (predominately articulated by merghwo participate in political decisions
Go-myLife could integrate the research results famdtions that have been developed from
numerous and up-to-date e-participation projects.

Support in organising one’s life

Staying independent as long as possible withouddning one’s own family is an important
and predominant wish of older people, who therefoequire third-party support for

organising their everyday lives. As the acquisitidittering and handling of information

becomes increasingly complex with increasing agklero people require a kind of
“information node”, which provides them with infoation regarding the maintenance of
one’s household, health or administrative affawich is filtered, sorted and validated
according to older peoples’ needs.

Possible features and services are:

“User-generated” Yellow pages:A possible feature would be an index of local smvi
providers, public services and organisations toctvimembers of the local community can
add their comments and ratings, and which woulohablder people to quickly find answers
to questions like “Who is the favourite plumbetanvn to repair my washing machine?”.

“User-generated” AroundMe: Another service idea would be a personalised Armetd
AroundMe is a mobile application which allows ustergjuickly find information about their
surroundings, based on geo-location data. Around¥lews users a list of businesses
according to categories (gas station, hospitalk plaar, hotel etc.). For every listing, users can
see the location on a map, view the route from ehkey are, add the information to their
contact list or email the information to a friefithe idea for a Go-myLife service adapted for
older people would be to allow the information pdmd by “AroundMe” to be enhanced with
user comments and ratings and thus provide suggssiind recommendations from the local
community about the most appropriate places, bases public services and service
providers in the region.

30 http://www.tweakersoft.com/aroundme.html
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Enjoyable, entertaining activities

Social isolation frequently causes boredom. Thdifigs have highlighted that entertainment
aspects, such as games are important. They cormbaddm for one thing, and at the same
time often train the memory.

Potential services and functions:

One element of the Go-myLife platform could therefobe dedicated to attractive
entertainment features.

On the other hand, the browsing of news and mesdage one’s friends and related groups
itself provides an entertainment factor and adére$®redom. In this case it is essential that
the information provided can be searchable an@d@tcording to authodate etc.

5.4 General facilitation activities and functions

User support systems

In general, older people are not as comfortabla wiw technology as young ones. Thus, Go-
myLife should support older people in their usetled platform, using a variety of support

systems, such as FAQ, telephone support, and ntedegeoups. Support given by the users
themselves is highly appreciated as is video ftalri Good practice examples are
Finerday.com and again 50plusnetinl

Netiquette and monitoring

A clear code of conduct displayed in a prominemtcelis important for two reasons: on the

one hand it regulates the use of the platform andiges a safe and secure communication
environment for its users and on the other haddntonstrates the seriousness of the platform.
The latter aspect is important for older peoplethey are very concerned to know whether a
platform is continuously monitored for offensiventent and behaviour and that members who
offend against the code of conduct are effectidelglt with.

Features that require special attention are:

voting and chat, as they are rarely used by oldepie;
GPS functions on mobile phones, as they are atetyrased;

Photos and videos: contrary to initial assumptidhs,sharing of photos and videos does
not seem to be greatly appreciated.

%1 See:https://www.finerday.com/Hints/Default.aspx
http://www.50plusnet.nl/index.cfim?act=rondleiding&o50plus
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7 Annex

7.1 Annex 1: Methodology for an interactive worksho p

Transfer of the user needs into technical functiona lities

This appendix describes the methods used for ‘fting” the user needs and requirements,
gained from the social research activities in W2y technical terms. These interactive
methods used in a one-day workshop ensure thatftrenation gained from the investigation
of communication patterns in social networks areladbsessment of SN platforms gained from
a) desktop research, b) interviews with operatdrsemior platforms and c¢) from seven
participatory workshops can be understood and imeiged by the technical team. (See
chapter 3in D2.1)

In the following section a detailed agenda is pdedi. It describes the agenda items and the
objective of each activity on the agenda, with &ima of providing other AAL projects with a
knowledge source of methodology when it comes ¢atang a common vision between social
and technical researchers.

Session one: Understanding and communicating with o Ider people
Overall timeframe: 120 minutes

Aim: The Go-myLife project consortium consists aftlv technical and social researchers. In
the course of the pilot testing and evaluationhbiypes of partner have an equal need to
communicate effectively with older people. This sses focused on potential pitfalls in
communication between both technical designerssaihl researchers and older people. It
provided an opportunity for participants to reflectany stereotypical assumptions they might
hold and consider how they might best tackle tisesthat they could properly understand the
requirements of older people and design effectareises to meet those requirements.

Introductions
Timeframe: 20 minutes

Aim: This sets the tone for the workshop by provgla safe and easy way for participants to
begin to interact with the group, as well as anictgpthem in their work in the project.

Implementation: Each participant had about 1 ¥ tesito tell the group:

* Their name

* The company or organisation they represent

e Their role in the project

* What work they have done on the project in the ipres/six months.
Sociometry — Differences and Commonalities
Timeframe: 20 minutes

Aim: This activity demonstrates the differences andhmonalities within a particular group.
It is a good way to warm-up and can serves as amesrg
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Implementation: A series of questions was askedthef group about their identity or
experience and people kept moving into differeougs according to their answers to each of
these questions. The questions they were askaiied!

Whether it was their first time in that city or wther they had been there before
Whether they are parents or not

Whether they thought of themselves as technicabartechnical

Whether they were men or women

Whether they were football fans or not interestetbotball

Whether they were young people, middle-aged peaptdder people

At the end of the questions, participants had tience to share any thoughts or reflections
from the exercise.

Identifying differences between life stages
Timeframe: 30 minutes

Aim: to help participants focus on the differingrgectives and experiences of people at
different stages of life.

Implementation: Participants were split into thig®ups focusing on three different age
groups

Twenties and thirties
Forties and Fifties
Active over sixties
The groups then spent ten minutes on answeringuéstions:
What is the life situation in each of those agaugsy and
What is good and what is difficult about being eatthose ages

Each group then had a chance to share their ideaghe rest of the participants. At the end
of the whole-group session each participant hacthizace to say which age they would most
like to be and why.

Communicating between age groups
Timeframe: 30 minutes

Aim: Having allowed participants to get in touchthwihe life situations of the different age
groups, this exercise gave them the opportunitiefdécting on the things we need to keep in
mind when attempting to communicate with peopla dlifferent age and life situation to our
own.

Implementation: Participants went back into thienee groups and discussed what “their” age
group would like each of the other two age groupgdep in mind when they talk together
with them. A representative from each group thesh the chance to address each of the other
two groups in turn to tell them what their “age gpd wanted them to know.
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Summing up the learning
Timeframe: 20 minutes
Aim: To enable participants to reflect on what tieyl learned from these exercises.
Implementation: An open discussion was then hetltessing the points:
What have we learned?
What have we learned about communicating with gbdeple?
What have we learned about designing Go-myLifeofder people?
The key points from this discussion were captunea dlip chart.

This session concluded with a short overview priediem of the Guidelines on Interacting
with Older People included as Annex 2 in reportID2.

Session two: developing a common vision of how the project should be
implemented

Timeframe: 290 minutes

Aim: Building on the work of the previous sessitime objective was to give people a chance
to reflect on the aims of the project, to gain ardepth understanding of the results of the
social research into the user requirements andreeaogether the overall technical design of
the project.

Mission Reflection
Timeframe: 30 minutes

Aim: A reflection and analysis of the (often unleeted) interests, expertise and missions of
the consortium members and/or its representingnisgions for this project. It supposes to
turn out potential gaps between the consortiumssian/interests and the user requirements.

Implementation: each participant notes her/hisr@ss and mission on cards, brings them to
the flipchart, presents them to the others; thdifaior takes the cards and groups them into
clusters.

Cognitive walkthrough
Timeframe: 30 minutes

Aim: with this exercise the consortium members theimselves in the position of their future
users and try to sensitise themselves to the naedlsequirements of their target group. In
addition they undertake for themselves tasks tlegieviulfilled by their future users during the
requirements elicitation workshops.

Implementation:

First, the participants were instructed to put teelves in their grandparents’ position and
conduct the following tasks:
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Task 1: Uploading pictures in Facebook
What kind of usability issues would you struggleh®i
What kind of additional barriers would you face?

What would motivate you to become Facebook memheisaare pictures with your
friends?

The participants then talked about their experisrtiging the task and gained a better sense
of the technical barriers their users might face.

Task 2: Think about the Social Network of your ghaarents
What are the most important islands around them?
How are they connected to these islands?

How will this island landscape change with incragsage?

The participants were invited to think about theialbnetwork of their grandparents and to
draw it out on paper by using the metaphor of fid& for each social group. Then the
commonalities and differences between the “isldadtdscapes were discussed.

Knowledge fair
Timeframe: 90 minutes

Aim: to give the technical researchers insights itite findings of the social research
investigated before, not in a classical tutoriahmer but rather in an interactive format.

Implementation:

The findings were presented on a number of flipsh@lready prepared before the
workshop);

Participants were split into two groups. One gretgsted off dealing with social networks
of older people and the other group started wighassessment findings of SN platforms.
The number of participants per group: 7-8;

Each group built a circle around the presenter;

Each participant made notes on papers regardindpiagyconsidered as important and
relevant as basis for further discussions (lapteg® not allowed);

The focus of the groups moved on to the other tafier 45 minutes;
Comments:

To have the presentations of findings not on PowiatPslides but rather on old fashioned
paper with some drawings, overcame social distasnog helped to establish a lively
discussion atmosphere.
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Brain walk
Timeframe: 20 minutes

Aim: to gain a structured overview of what is calesed as important and relevant by the
participants as basis for creating a common visiathe technical application.

Implementation: the participants were invited tbdimpty cards with issues that:
are most relevant for them from the knowledgef@airthe technical application;
additional aspects that have not been mentioned yet
and add these cards to empty flipcharts with thleviang headlines:

Characteristics of older people’s social networks
Barriers for older people in online SNs
Motivation/drivers of older people to use onlinesSN
Possible application scenarios of the project’sfpten
Visions of the ideal SN of older people

Each participant briefly presented the issues notebis or her card and added it to the empty
flipcharts. The moderators structured these indi@idcontributions on the flipcharts and
summarized these contributions into five visionstfie Go-myLife project.

Vision forming
Timeframe: 120 minutes

Aim: elaborate a common Go-myLife project visiorséd on the user-requirements, taking
into consideration the perceived relevancies opitogect partners.

In a next step the more detailed elaboration ofpttegect vision was started by a discussion,
and prioritization of these five visions (each m#pant received 3 dots and could attribute
these dots to his preferred vision/s).

As a result of this task the two visions that dw highest number of points were considered
as being the most relevant for the consortium. Mew groups were formed around these two
visions. The groups elaborated in more detail theekts of the respective visions for end-

users and possible Go-myLife services and funcliies to support these benefits. This

group-work lasted 45 minutes.

The results of this work were presented to allip@dnts and in a discussion process the
group decided on one Go-myLife vision which inteégdaparts of the two final visions.

Comments:

It was very worthwhile to dedicate an entire day tfee transformation process from social
research findings into technical terms. Based @eruinely common and clear vision, the
consortium was able to start directly with the tora of the interface (of the project’s
platform) and came up with good results, to thestadtion of all.
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7.2 Annex 2: Data statistics of workshop type 1
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Assessment oSeniorkom by tasks (the higher the value the better thengatin a 5-point
likert scale, n=2)

Graph 10 Mean value — Seniorkom

B et e e e e o et an = an = et et e e e o
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4 1]
31
2+
14
0 S2: Changing th file | S3: Sharing pi
S1: Seeing w hat is new |~ angglc:grte € protie - i?f:'?ge?]g;ures
O How did you feel? 5 4 4
® How difficult? 5 4 4
B How content? 5 4 5
0O How much time? 5 3 4
@ How useful? 4 3 4
| Total 4.8 3.6 4.2

Assessment ofAhano by tasks (the higher the value the better thengatin a 5-point likert

scale, n=4)

Graph 11 Mean value — Ahano
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B How useful? 4 4.5 3 4 45 45 35
B Total 2.6 4.1 2.8 3.2 45 4.8 2

Assessment dfinerday by tasks (the higher the value the better thagabtn a 5-point likert

Version: 1.0

Date: 09/08/2011

%Q}?Life

Authors: Maria Schwarz-Woelzl, Teresa
Holocher-Ertl, Claudia M. Fabian, Margit Hofer

Page 108/111




AAL Joint Programme AAL-2009-2-089

scale, n=2)
Graph 12 Mean value - Finerday

5

S1: Friend requests S2: Changing profile picture
O How did you feel? 3 35
@ How difficult? 4 3
B How content? 4 3
0O How much time? 3 3
B How useful? 3 3
| Total 34 3.1

Assessment dBeGrand by tasks (the higher the value the better thegadn a 5-point likert
scale, n=2)

Graph 13 Mean value — BeGrand
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Table 17 Position of social groups with focus on ffiaily members

(Based on individual presentations of social nekspr

mentioned

1st mentioned 4th  mentioned 5th

2nd daughter
and husband

Participant mentioned 2nd mentioned 3rd

woma

. friends

urban 1st daughter grandchildren mother

2-089

mentioned 6th

ex-colleagues

mentioned 7th

dancing friends

mentioned 8th

relatives

urban  family do_g el relatives S(.:hOOI CEY theatre friends | club friends UL AT @ club friends
children friends interest
: ; friends of the
elder younger - Qi-Gong Feldenkrais - . : . g
urban daughter daughter friends friends friends writing friends g\rtgl:\;entlon choir friends
L real friends :
. . activity friends children
urban  children grandchildren (trekking, dancing) ex-colleagues (thea_tre, neighbours
cooking)
. . . friends of the Ay (35 . .
urban  family relatives friends actors group activity friends | neighbours gym friends doctors

friends from
Spain

twin brother children

friends

neighbours from
the parents

communities of
interest

rural  husband children grandchildren sibling sister-in-law nephew friends neighbours
rural  spouse grandchildren children god-child friends bookshop
q : school day gymnastic . . .
rural husband family CIEWES friends ex-colleagues friends holiday friends seniors
rural  husband children grandchildren friends ?r?e"g;in el clients colleagues
Uiyl ex-colleagues | neighbours music friends club friends daughter iy partner of life old friends
grandchild
daughter with parents of son-in- . relatives of - ) q
rural  spouse family law ICIEYES mother relatives ex-colleagues friends
rural  wife daughter ey grandchildren  relatives neighbours dog
and -son
rural  wife family CIEWES friends trekking friends | club friends icnc;(r;rgstinlty & neighbours
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